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This guide will provide you with 
best practice advice so that you 
can feel confident in developing 
and maintaining your blog.  

The benefits of blogging
Points to consider before  
you start to write your blog
Points to consider when 
writing your blog

03 /
04 /

09 /   



03

Blogging Guide  |  The benefits of blogging

The benefits of blogging
Why bother blogging? There are so many channels and platforms that can be 
used to share content, so it’s understandable to question the need to blog as 
well. But did you know that a blog can help you with both your business and 
your marketing? In essence, a blog is a fantastic way to build a conversational 
relationship with your target audience; you can use it to generate information  
that is useful, honest and engaging to them. Surveys show that people are 
more likely to pay attention to blogs and trust the information within them over 
traditional forms of advertising. Below are some detailed reasons as to why 
blogging is beneficial:

1. Driving relevant traffic    
to your website
Blogging, social media and search engines are the 
primary mechanisms in driving traffic to websites. 
Every time you write a blog post you improve the 
chances of increasing your page ranking and  
therefore draw in more relevant traffic. 

2. Helps engagement    
on social media
Every time you write a blog post, share it on your 
social media sites to ensure it gets a large reach; your 
followers may also share your blog with their network 
(and so on).

3. Investment 
Once you start blogging on a regular basis, you 
should begin to see it as a marketing investment; it 
will become an ongoing source of value and attract 
visitors to your website.

4. Establishing authority    
and expertise 
It is important to add a section that details the 
commonly-asked questions (with answers) that the 
reader may have. Developing a blog is an opportunity 
to provide your target audience with useful content 
that is helpful to them, but it also helps to position you 
as a figure of authority and an expert in your field.

5. Converting traffic into leads
Once you see an increase in traffic coming to your 
website via your blog, it’s important to ensure you take 
hold of the opportunity by converting this traffic into 
leads. Add a call to action at the end of your blog post 
to initiate conversation and engage the user. If you 
want to sign someone up to the business opportunity 
and your blog content relates to this, include a 
link to an application form at the end of the post. 
Alternatively, if you want to retail Forever’s products, 
include links to your product store to help stimulate 
sales. 

6. Creating long term results
If your blog post is ranked in search engines, you 
could generate leads for days, weeks and months to 
come. Blogging can, potentially, have an impactful and 
long-term effect, and this makes the time you’ve spent 
developing content worthwhile. 
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Points to consider before   
you start to write your blog
Before you embark on developing your blog, it’s important to consider the points 
below as each one can help to contribute to its success… 

 + Forever Business Owner (FBO) and Global/UK 
F.I.T. Ambassador should always be in title case. 

 + F.I.T. should always be written to include the three 
dots (as you see here).

 + CC can be used to abbreviate case credits (as in 
60CC) and the CC part should be capitalised.  
Case credits on the other hand should not be,  
i.e. case credits, not Case Credits. 

 + Positions within the Marketing Plan should be 
capitalised: Manager, Eagle Manager, etc.  
Sponsor should be lowercase (sponsor), as should 
upline and downline. 

 + Success Express should be capitalised as it is the 
title of a specific event (this is the official name for 
it, not ‘success day’ as is sometimes used). 

 + Incentives such as Chairman’s Bonus, Global Rally, 
Forever2Drive, 100 Club, Eagle Managers’ Retreat 
(EMR) and Global Leadership Team (GLT) should 
be capitalised and written as you see here. 

 + Skincare should be one word (not ‘skin care’).

 + Product names should be written in italics e.g. 
Aloe Vera Gel and should be written exactly how it 
appears on the product packaging. If you are 
unsure of a particular product name, please refer to 
the latest product brochure.

 + URLs should be in italics and linked so that they 
are clickable. If you can, remove ‘www.’ from the 
beginning when you are referring to a Forever site. 

 + Marketing Plan should be capitalised.

Familiarise yourself with the company’s writing style
Take some time to read Forever’s various websites, 
social media posts, magazines, brochures, etc., as 
this process will enable you to develop a sense of the 
company’s style, tone and audience. It is vital that all 
blogs match the company’s own established style and 
that it adheres to the company’s house style guide. 

Below are some points taken from Forever’s house 
style guide; it’s worth considering these when writing 
your blog:

Title Case is when the first letter of each word is capitalised. Smaller words 
like ‘of’, ‘or’ and ‘and’, etc., are usually left as lowercase. 

Sentence case is when you only capitalise the first letter of the first word   
in a heading.

https://www.foreverknowledge.info/index.php?id=75175
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 + An ampersand (&) should never be used in blog 
posts. Please use ‘and’ instead.

 + All dates should be written to include the ending of 
the numbers (e.g. 2nd, 3rd, 4th). Also, the date 
would usually come before the month, e.g. 2nd 
January (rather than January 2nd). 

Numbers: 
 + Spell out numbers one to ninety-nine, and use 

numerals for numbers 100 and above. 

 + Written cardinals from 21 to 99 should be 
hyphenated e.g. twenty-one.

 + When a number begins a sentence, spell it out. E.g. 
One million. 

 + If expressing a number with four or more digits, use 
a comma (there should always be three digits after 
the comma). E.g. 1,000. 

 + Dates, monetary amounts, percentages and 
measurements should always be written 
numerically. 

 + Exceptions include: Top 20 Business-Builders, 
Area 10, Level 1 (on incentives) etc.



06

Blogging Guide  |  Points to consider before you start to write your blog

Be compliant 
Please ensure that any text relating to Forever’s 
products and Marketing Plan is fully compliant.  
For more detailed information regarding compliance 
please refer to Forever’s Company Policy, Social 
Media Guides and Ad Pack. All these documents 
are available under the business tab on Forever 
Knowledge. Alternatively you can contact the 
Compliance Department on 01926 626 678; our staff 
will be happy to help with any queries you may have. 

As a general rule of thumb, when referring to products, 
stick to the descriptions provided in our latest product 
brochure, steer clear of health claims and then, once 
you have written the blog ask yourself the following 
four questions: 

Is the blog:

1. Accurate?

2. Truthful?

3. Legal?

4. In accordance with Forever’s values?

In order to be compliant, your blog must also include:

 + Your name and the phrase ‘Independent  
Forever Business Owner’.

 + The statutory wealth warning (displaying this 
statement on anything that aims to recruit is a 
requirement by law).

 + Forever UK’s Head Office address.

 + The statement ‘Forever is a member of the   
Direct Selling Association’. 

STATUTORY WEALTH WARNING: 
IT IS ILLEGAL FOR A PROMOTER OR A PARTICIPANT IN 
A TRADING SCHEME TO PERSUADE ANYONE TO MAKE 
A PAYMENT BY PROMISING BENEFITS FROM GETTING 
OTHERS TO JOIN A SCHEME. DO NOT BE MISLED BY 
CLAIMS THAT HIGH EARNINGS ARE EASILY ACHIEVED. 

Know your brand 
Please keep the Forever brand at the forefront of your 
mind when writing a blog. A blog acts as an extension 
of the company, so it is of paramount importance that 
the blog works in harmony with the brand’s values, 
ethics and ideology. 

You can find out more about Forever’s brand 
guidelines in the Ad Pack and by reading this article: 
The Business of Branding.

Alternatively you can contact the   
Marketing Department on 01926 626 630   
(or email marketing@flpuk.net). Our staff   
will be happy to help with any queries you   
may have.

https://www.foreverknowledge.info/index.php?id=76595
https://www.foreverknowledge.info/index.php?id=75775
https://www.foreverknowledge.info/index.php?id=75775
https://www.foreverknowledge.info/index.php?id=25&return_url=%2Findex.php%3FeID%3Dfdauth%26fu%3D%2Ffileadmin%2F2016%2FRetailing%2FFL_Ad_Pack_WEB_v1.pdf%26fdt%3DIiPm_zY6Lzn_9EpzpdDAAA%26fet%3D1468423886
http://www.foreverknowledge.info
http://www.foreverknowledge.info
https://www.foreverknowledge.info/index.php?id=25&return_url=%2Findex.php%3FeID%3Dfdauth%26fu%3D%2Ffileadmin%2F2016%2FRetailing%2FFL_Ad_Pack_WEB_v1.pdf%26fdt%3DIiPm_zY6Lzn_9EpzpdDAAA%26fet%3D1468423886
https://www.foreverknowledge.info/fileadmin/2016/Business/Articles/Educational/PDFs-22-7/The-Business-of-Branding.pdf?fdt=-49KWxxiOORTjd-rvoOl5A&fet=1469175082
mailto:marketing@flpuk.net
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Know your audience
The majority of blogs will be aimed at either existing 
or potential FBOs so please keep that in mind when 
writing content. Make sure the blog is targeted at 
these audiences and that it is written in a way that they 
can engage with and relate to.

If you are asked to write a blog that is aimed at 
retail customers rather than FBOs, remember that 
consumers will be unfamiliar with the terminology we 
use in Forever circles. Terms like ‘case credits’, ‘FBO’, 
‘Global Rally’, ‘downline’, etc., may confuse retail 
customers so should be avoided or explained fully.

Have an objective 
Make sure you have an objective or goal in mind 
before you begin writing. This will give you direction 
and a clearer strategy of how you will achieve it. 

Whatever your goal may be, make sure you align your 
content to this in order to achieve optimal results. 

Encourage engagement  
Remember that great content should encourage 
great conversation! The aim of a blog is to encourage 
readers to be vocal and engage in conversation 
surrounding a particular blog’s subject matter. 

Blogs should utilise the sharing ability of social media 
sites to spread the word and spark discussions.

Make it SEO friendly   
SEO is an abbreviation for a digital marketing term 
known as Search Engine Optimisation. SEO involves 
using certain techniques and strategies to make a 
website appear in a high-ranking position on search 
engine sites such as Google. Here is a list of   
things you should consider to ensure your blog  
is SEO friendly: 

1. The blog should focus on one or two keywords  
as this will make it more searchable. Keywords  
can be included in the following places:  
+ Title  
+ URL (if possible)  
+ Metadata  
+ Headings and subheadings  
+ Image alt tags  
+ Throughout the content (but do not overload)

2. Follow the 80/20 rule when writing your blog: 
80% of content should be helpful and informative, 
aimed purely at the reader, and 20% can be 
related to product and company promotion.

3. Add unique metadata descriptions to your blog 
posts. This will not only persuade people to  
click on your blog, but it’ll also help with  
keyword rankings.
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KEYWORD EXAMPLES:
 + FOREVER LIVING

 + ALOE VERA

 + FOREVER BUSINESS OWNER

 + FOREVER LIVING GEL

 + FOREVER PRODUCTS UK

 + WORK FROM HOME OPPORTUNITY

 + ALOE VERA PRODUCTS

 + BECOME A FOREVER BUSINESS OWNER

 + ALOE VERA DRINKING GEL 

 + NETWORK MARKETING
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End with a call to action  
In marketing terms, a call to action is an instruction 
calling for an immediate response from the reader. It 
is important that every blog ends with a call to action, 
e.g. something that encourages the reader to click 
through to a desired landing page. 

A call to action is your opportunity as a writer to 
achieve the goal your blog entry set out to do. For 
example, your goal may be to increase traffic to a 
particular product page in order to increase sales; 
therefore it should contain a link that encourages 
readers to visit this page.

Be ethical at all times  
Deeply-woven values and ethics have played a major 
part in helping to shape the core of Forever. It is these 
values, alongside our mission statement, that make 
our company truly impressive. It is therefore important 
that you familiarise yourself with Forever’s values so 
that you can really understand the foundation beneath 
the company. This will help you to keep the company’s 
values and ideologies in mind when writing a blog. 

It is also important that your blog does not do any of 
the following:

 + spam or troll

 + discuss illegal material or activities

 + contain content that is hateful, offensive or 
derogatory towards race, religion, sex or any other 
social group

 + contain swear words or use foul language
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Points to consider when writing 
your blog:

 + Have a compelling title to ensure you keep the 
reader enticed and make it SEO friendly using 
keywords.

 + Use headings and sub-headings to break up  
the text in a presentable way that makes it easy  
to read. This will also help Google to crawl the 
main topics of a long post and therefore can help 
your keyword rankings.

 + Use list formats, i.e. bullet points for easy reading.

 + Always proofread your blog and ensure all spelling 
and grammar is correct.

 + Use images to bring the blog to life – this can be 
both graphics and high-quality photos. Forever 
prefers people-centred photos.

 + Watch the length. Generally it is best to aim for 
between 400 – 600 words – long enough to write 
something of substance but still short enough to 
keep the reader’s attention and interest.

 + Use external links to other websites. This will make 
your article more relevant on Google because you 
have linked to other reputable and highly ranked 
websites.

 + Give your blog a personality – remember these 
three Ps: personal, polite and positive. People want 
to read a blog with a ‘voice’ rather than a chunk of 
text that could have come from a robot!

 + Make it very easy for your readers to share your 
content by having social media buttons.

HAPPY BLOGGING!
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