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A TASTE OF SUCCESS 
If you missed Forever’s February 
Success Express, do not fear! This 
feature explores some of the key 
headlines from this essential event. 

TOP 30 FBOS
UK’s top Forever Business Owners  
of 2016 revealed.

Adjustments
Adjustment day for March business is Tuesday 4th April.
All application forms for Adjustment Day must be received by Forever 
UK Head Office no later than 12pm. In an effort to protect payment and personal 
details we ask that all Forever Business Owners send scanned applications 
and orders via our secure upload page. When sending through this channel you 
will also benefit from receiving a confirmation email receipt of your successful 
upload. The upload page can be accessed from the My Business>Tools area 
of the Forever Business Owner Site on foreverliving.com, or alternatively you 
can go straight to the page using this url: www.foreverapps.co.uk. Orders and 
applications sent via email to Forever Business Owner Support will  
be processed, but sent at your own risk.

Editor: Kate Ellice Hodge

All calls to 0844 numbers will be charged 7p per minute on top of your phone company’s access charge. 
Calls made to 0845 numbers will be charged 3p per minute on top of your phone company’s access 
charge. Local numbers are charged at your standard network rate.
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LETTING 
GO OF 
THE PAST

Most of you have seen the Lion King and 
will be familiar with Rafiki as he wanders 
around the movie sharing his wisdom and 
observations with all who’ll listen. In one 
scene, Simba is lamenting that change is 
tough and he has been running from the 
past for too long. An unsympathetic Rafiki 
whacks him over the head with his stick, 
Simba recoils, and they engage in the 
following dialogue: 

Simba: 

"OUCH…what did you do 
that for?"
Rafiki: 

"It doesn’t matter, it is  
in the past!"
Simba: 

"Yea but it still hurts!" 
Rafiki:

"The past can hurt. But  
the way I see it, you can 
either run from it or  
learn from it."  

The past is a great school and so much 
can be learned from our experiences. We 
all have fantastic memories that fill us with 
optimism and hope, but we also have 
many mistakes and misses that fill us with 
fear and doubt. We have to be careful that 
we are not allowing our past losses to limit 
tomorrow’s victories. 

I know it is so hard to do. The emotions 
that we felt during the bad times seem to 
be so powerful and easy to remember, 
and the joy that we felt during the good 
times can feel fleeting and almost too 
delicate to grasp. But, I want you to think 
for a moment about mountain biking or 
hiking. The principle is the same: it is easy 
to remember the uphill portions; they take 
longer and require more effort, while the 
exhilarating downhill parts happen so fast 
it’s hard to recall them! 

But when you think about it, the miles you 
rode uphill are perfectly equal in distance 
to the miles you rode downhill. I believe 
it is the same with life. If there was a 
way to measure the good times and bad 

times, I am confident that the good would 
outweigh the bad. Do not allow the loud 
voice of doubt to silence the hope that is 
inherent in all of us.

So, if you feel a sense of reluctance or 
fear when you are building your business 
and establishing your legacy, or if you 
feel a lack of confidence based on a brief 
moment from your past – think of Rafiki 
and smack yourself in the head!

Don’t forget, 

“It doesn’t matter, it is  
in the past!”

Forever Yours, 

Rex Maughan
Chairman and CEO

If ‘genius is making the complex simple’, 
then the baboon Rafiki was a genius!

REX’S MESSAGE
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FULL OF HOPE

When I was young, I was taken under the 
care of my aunt and uncle. It was hard 
because I wasn't your typical child, I was 
disabled. They took me in and brought 
me up alongside their own three children, 
and they never gave up on me.   
They gave me so much love and that 
made me the person I am today.

With their support, I gained my GCSEs 
and three A-grades at A-level, despite 
‘professionals’ telling me that I’d never 
be able to achieve that. Even after I 
achieved these results I was told by 
social services not to go to university; 
they would not fund my support so we 
fought them so that I could go. Even at 
university it was a continuous battle to try 
and get the correct support. 

With a lot of hard effort, I left university 
with a 2:1 and I am now training to be a 
doctor of health psychology. 

Rupy has had to fight for her rights all her life, but Forever   
has given her the potential to take a new path…

Sponsor // 
Lucy O’Gara

Favourite product //
Forever Freedom

Supervisor // 
Rupy Kaur

I still frequently worry that my support 
will be cut and I constantly have to plead, 
beg and fight with social services to 
ensure that I receive the support I need 
in order to live my life as a human being 
should do. 

A few years ago, I became obsessed 
with playing the lottery; I’d pray that I’d 
win the Euro millions so that I didn’t have 
to worry about relying on social services. 
But in August 2016, I met my old school 
friend Lucy. She offered me hope when 
she introduced me to Forever and when 
I saw the potential of the business 
opportunity, I grabbed it. I saw a light at 
the end of the tunnel which would lead to 
a place where I wouldn’t have to degrade 
myself every few years to prove to social 
services what I can't do, just for them 
to give me the support I require. Instead 
I've joined a team that praises me for my 
abilities and what I CAN do. 

I'm no longer a victim, I can start 
dreaming again, and I no longer play  
the lottery!

The Forever opportunity is not really 
about the money, but rather the choices 
it offers. It gives people hope, and I 
want to offer hope to other people too; 
to those who, for whatever reason, feel 
as if their life is not in their own control. 
I'm going to ensure I work and achieve 
everything I can in Forever. I have so 
many aims and dreams now, and I'm 
looking forward to the day I write a letter 
to social services telling them that they 
can no longer rain on my parade!

"I've joined a team 
that praises me for 
my abilities and  
what I CAN do. 
I'm no longer a 
victim, I can start  
dreaming again."



WHAT’S  
YOUR FOCUS?

Focus is an interesting subject in itself. 
There is a very true saying, ‘what you see 
is what you get’, which implies that if you 
focus on negativity, you get negativity; 
if you focus on opportunity, you get 
opportunity. There are many people who 
would like to change how they feel, but 
they don’t know how. The fastest way 
to change how you feel about anything 
is to change what you are focusing on. 
For example, if I wanted to feel sad and 
depressed right now, all I need to do is 
to think about something painful that’s 
happened in my life. Immediately I can 
feel my mood changing, my energy levels 
falling, in fact my whole demeanour 
changes. Would I sit through a depressing 
film or TV programme over and over again? 
Of course not, I would change it. If you 
wanted to feel good now, then you could 
do that just as easily, couldn’t you? You 
could focus on something that’s made 
you happy in the past, or something that 
you are grateful for. You could even focus 
on your future goals, so intensely that 
you get inspired. Your mood can change 
through thoughts, pictures, even music. 
I have a ‘going to work’ and a ‘going to 
events’ playlist. It works every time for me, 
energising and lifting me.

I can promise you that the Forever 
Business Owners who will be celebrating 
with us in Dubai did not get there by 
accident. They got there by design, by 
focus, by deciding to decide that they 

people I know will join us at Global Rally 
in twenty-four months’ time! The choice is 
ours; I am inspired to be a part of Forever, 
and I’m committed to making us even 
greater than we are now.

I look forward to seeing you in Dubai, or at 
one of our local events soon.

 

Bob Parker
Country Manager

 @bobparkerflp
 www.youtube.com/flpukltd

Rally fever is beginning to build here as we all get prepared for the 
Global Rally and Chairman’s Bonus event in Dubai. There are several 
hundred of us travelling from the UK and Ireland, and we even have 
a Chairman’s Bonus cheque to award to an FBO in Iceland this year! 
Recognising all of the qualifiers’ hard work and focus always makes 
for an incredibly inspirational event.

were going to have a greater degree of 
control and responsibility over their lives. 
The world is full of distractions, things that 
can knock us off track, and they all begin 
with our thoughts. If we can control our 
thoughts better, become more conscious 
of what we are thinking and how that 
makes us feel, then we are on the road to 
greater awareness. If I am aware, then I can 
make the necessary changes when I find 
that my thoughts might be impeding my 
progress.

The secret to success, is that there is no 
secret. There are, however, a number of 
disciplines to master and practice on an 
hourly basis, the most important of which, 
I believe, is more conscious control of our 
thoughts. Let’s face it, Henry Ford hit the 
nail on the head when he said, “Whether 
you think you can, or whether you think 
you can’t, you are right.”

They say it takes twenty-eight days 
to change a habit, why not focus on 
twenty-eight days of positive thinking? 
Catch yourself every time you recognise 
your thoughts are in the wrong place, and 
change them. We are surrounded by so 
much opportunity, we can literally create 
any size business we like through Forever. 
There are people who will be with us in 
Dubai who had not even heard of Forever 
less than twenty-four months ago. There 
are also people out there who still have 
not heard of Forever, and some of those 

6 BOB’S MESSAGE
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 FREE 
UP 
YOUR 
TIME

My journey with Forever started when a 
friend of mine contacted me to highlight 
the fabulous opportunity. It took a couple 
of attempts of contact, but once we met, 
I signed on the spot – I was so excited 
about starting a new journey and I felt it 
would really benefit my family. 

My husband and I both work long shifts 
which means we’re constantly juggling 
childcare for our two children Paige and 
Dylan. I work for the emergency services, 
which means a varied shift pattern often 
at unsociable times, and my husband's 
job is of a similar ilk. Fitting in quality 
family time is a nightmare so one of the 
main reasons for starting the business 
was so that I could earn enough to 
free up time, time that could be spent 
together as a family.

My Business Owner Box arrived and I 
got to work. I made sure I started by 
familiarising myself with the products and 

Angelina and her husband Marlon both work crazy hours but this led to 
them looking into the Forever opportunity. Angelina realised that working  
the business would soon give her the time freedom she craved…

Sponsor // 
Rebecca Henderson

Favourite product //
Aloe Propolis Creme

Assistant Managers // 
Angelina and Marlon 
Turner

I quickly saw the benefits which helped 
to fuel my enthusiasm. I also knew early 
on that I wanted to build a team; I wanted 
to help others like me achieve their goals 
and dreams, and I loved the idea of 
giving them an opportunity which could 
lead to a better future and lifestyle. 

Forever has helped me to become 
more confident by taking me out of my 
comfort zone. I’ve met so many new and 
different people – my normal daily routine 
wouldn't allow this – and this has helped 
me immensely. I have travelled to many 
cities thanks to building my business, 
and I’m consistently broadening my 
knowledge. I'm excited about our future 
and it’s now looking even brighter; the 
prospect of dropping my hours at work 
is looking more likely and this means I’ll 
be able to spend more quality time with 
my family whilst I continue to grow my 
business.

"Forever has helped 
me to become 
more confident by 
taking me out of my 
comfort zone."
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NATALIE VALENTI 
TALKS RETAIL AND 
CUSTOMER CARE

Natalie Valenti, Sapphire Manager and number 
one Forever Business Owner in Scotland, 
offers an insight into how she looks after her 
customers and encourages retail sales…
I still make it my goal and job to retail at 
least 10CC of Forever products every 
single month; that’s exactly what I did 
when I was an Assistant Supervisor and 
it’s what I do now I’m Sapphire. We are 
in the business of Direct Sales and it’s 
our job to reach out to customers and 
build relationships with customers. You 
can control your income and earn money 

every single day simply by retailing a 
product; don’t make the same mistake I 
did. When I first started I hid behind my 
laptop, but our job is not to sell things 
on Facebook. It’s about getting out 
there and actually speaking to people, 
and that’s when retailing will become 
something that’s really good fun. 

Here are my five favourite ways to retail products:

“If you get nervous, 
focus on service – 
it’s not about you; 
it’s about offering 
something to 
others.” 
– Natalie Valenti
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This is a traditional but effective way 
of direct sales and it should not be 
forgotten. Product parties are an 
income-producing activity that you 
should try and commit to doing once a 
month at home. Doing so has got me 
where I am in my business and it helps 
me reach my CC target, but you can’t 
keep inviting the same people to the 
party. What I’ve started to do is partner 
with other local businesses; they bring 
their network and I bring mine. For 
example, I met a lady who makes her 
own soy-based candles so she and 

01 / PRODUCT PARTIES
her clients came along to my party and 
we both shared what we do. I avoid 
partnering with people who are from 
other MLM companies and I also avoid 
partnering with people who are selling 
similar products. 

If you are new, I encourage you to 
have two product launches in your first 
month; one in the evening and one in the 
afternoon. You could have an afternoon 
tea on a Sunday and an evening 
get-together on a Friday, but always 
invite people to both so they can choose 

What would you like your customers to 
experience and how would you like to 
be remembered? You can be extremely 
creative with grouping products 
together and how you present them to 
customers. My packs always include an 
Aloe Blossom Herbal Tea bag, a Ferrero 
Rocher and a magazine (Aloe Matters 
is perfect for this) because if I was 
having a pamper night at home with a 
face mask, I’d want a cup of tea, some 
chocolate and a good magazine! Always 
think about the experience that you are 
providing people.

You can present the products in different 
ways; some people like to use baskets, I 
personally like coloured zip bags as they 
are fantastic to have in your car. When 
you’re out and about and listening to 
people, you may hear someone mention 
something that makes you want to give 
them a product to try. 

02 / EXPERIENCE PACKS
That’s where the experience packs 
come in handy – I would say, ‘I hope you 
don’t mind me eavesdropping, but I’ve 
got something in my car that would be 
absolutely fantastic for that’. 

Experience packs are also great  
when people say no to the business 

which one to go to. Give them a start and 
an end time so that they know they can 
leave at a set point and use cue cards 
to prompt you on what to say about the 
products, because if your guests do 
decide to join, they will want to see that 
the activity is easy to recreate. You can 
also give goody bags out with samples 
in, but only do this at the end, after 
product has been purchased. It doesn’t 
have to be an all-singing all-dancing 
event, just be proud of the products and 
passionate about the company.

opportunity. I always say, ‘That’s 
great; I know the business isn’t for 
everybody, but the products are. Give 
me your address and I’ll send you a little 
experience pack as a thank you.’ 

If you are leading with the business, you 
can always follow with the products!
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Get yourself a product box – C9 / F15 
/ Vital5 / Touch of Forever / PUPP – and 
carry it around with you everywhere! 
Make that box your BFF. The box has 
to be full of product because the idea is 
that everywhere you go, people will ask 
you ‘what’s in the box?’ My youngest, 
Rosa, hates this idea – she’s desperate 
for me to pick her up from school without 
the box! I take it when I get my hair cut 
– I’m not joking – I take it when I go to 

05 / CARRY A BOX 

Pop-ups are something I came across by 
accident. I used to be a yoga teacher so 
now I go to yoga as much as I can. I went 
to a local yoga class about a year and a 
half ago and as I came out of the class 
we were given a shot of coconut water. I 
then started wondering whether I could 
do the same with aloe. 

This has now become something that’s 
huge in our team – it’s cheaper and 
quicker than a table top but you don’t 
just have to do it at sports and fitness 
classes. I’ve done it at parent/teacher 

04 / POP-UPS
meetings and toddler groups, but you 
do of course need to make sure you 
ask permission from the owner first. You 
don’t actually have to sell anything, you 
just go with a tray of Forever Aloe Vera 
Gel / Argi+ / Forever Lite Ultra poured 
into disposable shot glasses and hand 
them out with business cards – I also 
offer out fruit in case they don’t like the 
taste. These pop-ups help to create 
brand awareness and I don’t mind being 
called the aloe lady!

Customer service: Bad customer 
service can really impact 
someone’s view of a brand. It’s 
therefore important to really 
consider customer care by thinking 
about how you can make a 
difference to someone’s day. Never 
take your customers for granted 
and make sure you are constant in 
their life as this builds trust.

Find your niche: You don’t have 
to be an aloe vera expert. Instead 
try choosing five or ten top 
products that you can speak about 
passionately and with confidence.

Calendar year: Think about the 
products and where they fit into 
the calendar year; look at what 
is coming up, e.g. Mother’s Day, 
Easter, etc.

Understand the RRP: The price 
of Forever products is as they 
are because they are extremely 
high quality. There are cheaper 
aloe products out there, but they 
are cheaper for a reason. Never 
undersell Forever products – you 
will only undercut yourself.

Your ‘Who Do You Know?’ list: 
Ensure your list includes local 
businesses where you know you 
can find people who would benefit 
from the products. For example, 
I know beauty salons will have 
people who would benefit from 
skincare. Write your local salon 
down and get yourself there!

NATALIE’S 
TOP TIPS

The highest honour from a professional 
is a client referral. Word of mouth is 
everything and your customer care 
impacts this. Use this one simple line, 
‘who else do you know who you think 
might benefit?’ Never say ‘Do you 
know…’ as they can say no, but ‘who 

03 / REFERRALS
do you know’ will lead to a referral. 
Nothing influences someone more 
than a recommendation from a trusted 
friend which is why trust and integrity in 
business is absolutely everything. Be a 
nice person everywhere you go as you 
never know where it may lead!

the bank and I put it on the counter. By 
the time I’ve got my purse out of my bag 
the cashier will ask, ‘What’s in the box?’ 
and I say, ‘Let me show you…’ This is an 
easy way of creating brand awareness 
and belief in the products. 

Always have your business cards on 
you but if you don’t, get their Facebook 
details and add them to your group. You 
never know where it may lead.
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BE PART OF 
SOMETHING 
INCREDIBLE

I started my Forever journey back in 
February 2015 whilst working for a large 
well-known soft drinks brand. I headed 
up their national sales team which 
consisted of over 130 managers, and 
while some may say I had the perfect 
career, I always believed there was more 
to life than working a sixty-hour week 
and having no time to yourself. 

Fortunately, I saw the Forever  
opportunity as my way out of the 
corporate rat race. I set a goal to get 
to a place where I’d be able to quit my 
job within five months, and exactly five 
months later I resigned. I knew that 
working alongside such an incredible 
company with amazing products would 
work, so I began building a business 
by following everything that my upline 
told me to do. Kyle Burrows and Emma 
Cooper were outstanding mentors!

Based in south-west London, Matt enjoyed a successful career working 
for a major brand. He was focused, passionate and hardworking, but the 
long hours and lack of time began to tarnish the corporate dream… 

Sponsor // 
Kyle Burrows

Manager // 
Matt Baker

Favourite product //
Forever Aloe Vera Gel

I achieved Manager in three months 
by working my business around my 
job, and alongside managing my own 
personal £multi-million international 
property portfolio. I was also having my 
house extended and I was in the middle 
of buying a new three-bed London 
apartment to rent out. I may have been 
busy, but I made time for my Forever 
business; it was going to set me up for 
the future and once there I would never 
have to look back! 

I now have four amazing Managers 
based in Scotland, and a team of over 
300 people – we are like one big happy 
family! The friendships you make in 
Forever are incredible; these people are 
going to be in my life for the rest of my 
days, and the journey we are going to 
walk together makes me ‘smile’. 

"The friendships you 
make in Forever are 
incredible; these 
people are going to 
be in my life for the 
rest of my days."

When I was at Global Rally in South 
Africa, I looked around and, whilst 
holding back emotion, I knew I was 
working for something special when 
I saw such inspirational and highly 
motivational people. 

I am more committed than ever to carry 
on building my business with Forever, 
and Senior Manager is firmly set on the 
horizon, but I have also had the time to 
retrain in something I’ve always been 
passionate about – property. I have now 
qualified as a self-employed mortgage 
and insurance advisor and I intend to 
work this role alongside my Forever 
business. Forever has given me options; 
options to have more time, freedom, and 
the ability to do what I want, when I want, 
and with whom I want. That is priceless! 
I would like to thank everyone who is 
playing a key part in my journey and I am 
super-excited for the years ahead.
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A TASTE OF 
SUCCESS
SUCCESS EXPRESS IS AN 
INVALUABLE EVENT PACKED 
WITH ESSENTIAL TRAINING. 

David Urch  
The aloe journey
David Urch – Soaring Manager and Advisory Board member for Forever 
UK – provided an insight into the process behind getting Forever’s aloe 
from their privately-owed plantations to the products that you retail. 

He discussed the importance behind the maturity of the aloe plants used 
by Forever, and he explained which part of the plant contains the beneficial 
properties. Forever has around 6.5 thousand acres of land to grow its aloe 
which means Forever owns the largest plantation in the world; it is also the 
largest producer of bee products. About 5 million gallons of aloe gel are 
produced daily by Forever and this is then used as the foundation to many of 
Forever’s products. David then went on to explain the process which occurs 
at Aloe Vera of America that leads to the creation of the final product. Many 
of the stages in the process are done by hand to ensure care and accuracy; 
this includes the picking of the leaves, the adding of additional ingredients 
into the mixing tank, and the final packing of the product at the end of the 
process. Forever is able to have total control of the entire procedure which 
means you can sell the products in the knowledge that high quality and care 
is implemented at every stage.

You’ll always leave having learnt incredible solutions, methods 
and tactics that lead to successful business-building, and you’ll 
discover new information on products, aloe and Forever that will 
reignite your passion for what you do. Trainings are delivered by 
top FBOs who come with a wealth of experience and knowledge 

of the field, and you’ll have the chance to mingle with leaders 
who are always more than happy to offer advice and answer 
your questions. Here is a taste of what happened at Success 
Express in February…
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Jayne Leach  
Handling disappointment
Diamond Manager Jayne Leach has had her 
Forever business for almost twenty-five years, 
and this means she has a wealth of knowledge 
and experience when it comes to handling 
disappointment. 

She reminds the audience that people buy into 
passion, belief and consistency, but at times your 
customers and prospects will not share your 
enthusiasm. Jayne told a story of how she was let 
down badly by a friend she trusted early on in her 
Forever career. Her excitement was crushed by 
disappointment that was so significant it knocked 
her confidence and had the potential to ruin her 
business there and then. Jayne was faced with a 
choice: she could allow that person to steal her 
dream or she could pick herself up, brush herself 
off, and move on. If Jayne had allowed that person 
to win, she would not have gone on to build a 
school in Malawi; if she had allowed that distraught 
feeling to take over, she wouldn’t now be living in a 
beautiful barn in the country; if she had allowed that 
person’s perception of network marketing influence 
her decision to continue, she would not have gone 
on to secure her family’s financial future. The 
choices you make in those moments that challenge 
you and lead you to question your decision 
altogether will define the rest of your life. How will 
you handle disappointment going forward?

Ange Loughran  
The power behind incentives
Diamond Sapphire Manager Ange Loughran shared the power and 
simplicity behind the Forever incentives by explaining how they can 
be used as building blocks for developing a strong business. 

Ange reminded FBOs that every single month counts when it comes to 
building a Forever business, and she encouraged everyone to start with 
the basics. Taking responsibility by learning as much as you can at the 
start is essential for ensuring that you become independent, and doing 
so will enable you to help others do the same. Ange encourages all 
new FBOs to concentrate on first building a 4CC business; this involves 
building relationships and instilling customer care into your business 
philosophy. 

Once you have mastered 4CCs you can then begin to develop those 
relationships further by showing others how to do the same. This will 
lead to Supervisor. Ange continued to break down the simplicity of the 
Marketing Plan and the incentives that sit between various levels by 
reinforcing the power of duplication at every stage. She advised FBOs to 
meet with customers and prospects face to face rather than hiding online.
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A TASTE OF SUCCESS

Adam May  
Why network marketing?
Adam May has been a Forever Business Owner since 1993 and he is now a 
Diamond Sapphire Manager. 

He knew networking marketing wasn’t a ‘get rich quick’ scheme, but he quickly fell 
in love with the industry as he could see its potential early on. The income potential 
of the business was attractive to Adam and that same income potential is available 
to everyone who joins the business and works the Marketing Plan as it has been 
designed. Adam spoke about the lifestyle benefits that networking marketing can 
enable and he shared why the industry is a viable option for those who wish to go into 
the business world. He revealed why Forever’s product lines are lucrative in the current 
marketplace and he explained the benefits of network marketing over franchises and 
traditional businesses. Adam reminds FBOs that the very nature of network marketing 
is in the distribution of products – it’s about retailing to a network. You are not in the 
recruitment business as without retail you will have no business. All Adam’s points 
are useful factors to learn and recite to prospects and those who ask you why you’ve 
decided to pursue a Forever business over a traditional job.    

Did you know? 
You can watch many 
more Success Express 
training sessions 
on Forever’s official 
YouTube channel.

If you are ready to develop further and 
want to build a solid business, make sure 
you book your place at our next event, the 
Mastering Success Roadshow. 

This brand new event is taking place at 
Odeon Leicester Square in London, an 
iconic 1940’s venue which traditionally 
hosts UK world film premieres. The venue 
boasts leopard print seats, exclusive 
seating for the Royal Family, and carries 
with it magnificent memories and 
moments of stardom. 

Join us on 22nd April 2017 (10am – 4pm) 
for this comprehensive day's training led 
by members of the UK leadership team 
and special guests. 

The Mastering Success Roadshow 
will be a full day of solid training 
(e.g. no recognition, interruptions or 
entertainment) so that you can completely 
immerse yourself and concentrate on 
developing your business. Buy your ticket 
today from foreveruktickets.co.uk.

MASTERING SUCCESS



Emma &  
Shaun Cooper Angela Loughran Louise Mackenzie                                      

Jayne Leach   
& John Curtis

Janice &   
Peter Whittaker                     Lisa Prescott                                         

Julianna Beavan                                      Natalie Valenti   
& David McKellar                  

Gemma Easdon  
& Gary Grehan                       

TOP 30 15
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 TOP 30 FOREVER 
BUSINESS OWNERS 
IN 2016
Congratulations to all those who have achieved a place in the UK’s  
top 30 for 2016. This really is a phenomenal achievement and you have 
inspired many people over this past year. Well done and thank you for all 
your hard work – we look forward to seeing what 2017 brings for you all. 

Natalie Heeley 1

2 5 8

3 6 9

4 7 10

Debbie & Martin Nwangwa                               11 Philippa & Robert Symes                18 Chris & Alan Goldsbrough                             25

Claire & Keith Spencer                                                       13 Nicola & Ian Liggins                                  20 Andy Waring & Viviane Bernhard                 27

Adam May                                             15 Kelle Gargaro                                         22 Amelia Williams                                      29

Diana & Geoff Page                                  12 Abigail & Aarran Horne                                 19 Lauren Fenton                                        26

Louise Perry14 Kate & Mark Hindley                                   21 Fiona & Dale Isard                                   28

Lisa & Michael Williams                               16 Tina Gillies                                          23 Deborah Lloyd30

Rebecca & Stuart Lake                           17 Samantha Pearce  
& Andrew Isaacs               24
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TAKE ON BOARD THIS INVALUABLE 
ADVICE FROM THE UK’S TOP 
FOREVER BUSINESS OWNER…

ENCOURAGEMENT 
FROM THE TOP

Sponsor // 
Janice & Peter Whittaker

Favourite product //
Forever Aloe Vera Gel

Sapphire Manager // 
Natalie Heeley

"Every Forever 
Business Owner 
needs to realise that 
they are individuals 
who are able to 
make it happen."
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Sapphire Manager Natalie Heeley continues  
to take the Forever world by storm as she   
secures the number one spot in the UK for   
the third year running. 
As a leader admired by many across the world, a devoted mother to two wonderful  
children (plus one on the way), and a business-builder whose success continues to surpass 
expectations, Natalie carries with her an air of professionalism, power and self-confidence 
that many would envy. Forever’s Editor, Kate Hodge, caught up with Natalie at her beautiful 
country home to talk business, mindset, and why she’s Forever Proud…

KH: WHAT DID LIFE LOOK LIKE WHEN 
YOU FIRST STARTED FOREVER?

NH: I’ve been in Forever about ten years 
now but my background is in marketing. 
I was made redundant twice and the 
second time I was pregnant with my son 
Will. I therefore became a mum at home, 
which was great because it was what I 
always wanted anyway, and Rosie came 
along pretty quickly after, but money was 
a struggle. For ten years prior to this, 
my mum Jan Whittaker had been asking 
me to look at Forever, but I’d never 
been interested before. However, things 
changed when I had both children and I 
found myself wanting something that was 
going to be flexible, something that was 
going to be challenging, and something 
that was going to give me loads of 
support because I didn’t have much 
confidence or belief in myself at the time. 
Will was two and Rosie was five months 
old when I started my Forever business.

KH: WHAT ADVICE WOULD YOU GIVE 
YOURSELF IF YOU COULD GO BACK 
TO THOSE EARLY DAYS?

NH: If I were to start the business again, 
I would tell myself to never compare 
myself to other people. It’s so easy to do, 
but we need to remember that we are 
all on our own journey and we all come 
into it with different challenges, different 
goals and different skills. Every Forever 
Business Owner needs to realise that 
they are individuals who are able to make 
it happen. In fact, the only way you can 
fail is by quitting, so you need to make 
sure you are getting up each day with 
that positive mindset, getting out of your 
comfort zone, and working on challenges 
to ensure you overcome them. Self-belief 
also plays a crucial role. It took me two 
years to get to Manager because I didn’t 
believe that I could do it, and it took me a 
long time to learn that you have to work 
on your mindset daily. 

KH: HOW DOES IT FEEL TO  
SECURE THE TOP SPOT AGAIN?

NH: It’s pretty amazing to be recognised 
as the number one FBO for the third 
year running, but it’s not just down to 
me – my team is just incredible and I 
want to say a big thank you to them all. 
This achievement is also a testament to 
hard work. When I started my Forever 
business I worked literally every moment 
I could around the children, and it just 
shows that if you put that hard work in, it 
will pay off in the long term.
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KH: WHAT WOULD YOU SAY TO  
FBOS WHO ASPIRE TO BE LEADERS 
IN THE FIELD?

NH: Firstly, it’s important that you do  
your research and make sure you are 
clear on what tools, events and trainings 
are available to you. You should then 
access these tools and trainings yourself 
before sharing them with your team.  
I think the company trainings and events 
that I’ve benefited from the most are the 
Success Express events. They are so 
important as they keep you motivated, 
they help to build team spirit, and the 
trainings are absolutely incredible. The 
Advisory Board product trainings are 
also essential as they will help to build 
your confidence when it comes to 
retailing the products and they will also 
help you to coach your team. Using the 
tools on foreverknowledge.info has also 
been beneficial to my business because 
everything is at your fingertips and you 
can access it from home in those little 
spaces throughout your day.

As well as promoting the company 
trainings and events, being a leader 
requires teaching others the basics of 
the business. It’s teaching people how 
to retail the products, how to do a great 
product launch, how to make a phone 
call, how to do a one-to-one and how 
to run a Business Presentation, whether 
that’s a home BP or over a coffee. You 
don’t need to reinvent the wheel as it’s 
worked for forty years; you just have to 
be persistent and teach others. For me, 
a massive part has been teaching others 
about mindset. I believe that 80% of our 
success is down to what we are telling 
ourselves so I constantly remind my team 
to work on their mindset daily. 
KH: HAVE YOU ANY SUGGESTIONS 
FOR THOSE WHO FEEL THEIR 
BUSINESS HAS SLOWED?

NH: Remember not to compare yourself 
to other people – running a business is 
not a race and it is perfectly normal to go 
through stages where business remains 
at a steady pace. However, if you are 
keen to see growth, it may be worth 
looking back in your diary to remind 
yourself what activity you’ve been doing. 
Look at the past three months, how  
many one-to-ones have you had?   
How many guests have you taken   
to the Business Presentation? 

Ideally these are face-to-face activities 
but they could be online, and although 
you will probably find that you’ve done 
a bit, it’s likely you have room to do a lot 
more. Just try increasing your activity 
and you’ll soon see the results you crave. 
What I do, and what I tell my team to do, 
is to try and do a minimum of three to 
five one-to-ones per week, and attend a 
Business Presentation, with a guest,  
on a weekly basis. 

By doing this amount of activity, you 
are likely to recruit one to three people 
each month. If you aren’t going to the 
BP, a big part of the jigsaw is missing – 
the BP will give you the motivation and 
encouragement you need to confidently 
talk about the business; make sure it 
plays a key role in the diary, but most 
importantly, don’t give up and know that 
you can do it. 

KH: WHAT HAS THIS PAST YEAR 
(2016) LOOKED LIKE FOR YOU?

NH: This past year has been pretty 
magical: I turned forty when we were out 
in South Africa at Global Rally and this 
was followed by the most amazing family 
holiday. My kids, my mum, my brother 
and sister, we all went on safari and we 
really just spent loads of time together 
making memories. I had a big party with 
my team out in Johannesburg, and I also 
picked up a million dollar cheque which 
made it a pretty spectacular birthday. 
When we came home we had a few 
more parties, so it’s literally been a year 
of celebration and having fun. Amongst 
all this I also met my partner, we’ve 
renovated our beautiful farm house which 
has always been a dream come true, and 
then to finish the year off I found out that 
we are expecting a baby! 

ENCOURAGEMENT FROM THE TOP
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ENCOURAGEMENT FROM THE TOP

KH: WHAT ARE YOUR PLANS   
FOR 2017?

NH: This year my focus is being a 
mummy again. Rosie is now eleven, Will 
is twelve, but this time it’s going to be so, 
so different. All those years ago I didn’t 
have much money or time, I was a single 
parent and there were lots of challenges 
that we had to face; this little girl is 
going to grow up in an entirely different 
environment. Our house is nearly finished 
so we are going to be living in our dream 
home and we can’t wait to introduce our 
baby girl into the family. It’s going to be 
pretty scary going back to babies but we 
are all so excited.

I’m also looking forward to working 
with my team, watching them achieve 
Chairman’s Bonus and Eagle Manager, 
and obviously I am going to have the 
opportunity to meet lots of new mums 

which means conversations that could 
lead to them changing their future. All in 
all, 2017 is going to be a great year. 

KH: WHY ARE YOU   
FOREVER PROUD?

NH: Forever has provided me with 
financial freedom and for me that means 
choices; choices to do whatever we 
want, when we want, without having to 
think about whether we can afford it. 
That’s been pretty life-changing for us. 
I’m also able to work closely with my 
mum and sister, and together we’ve been 
able to change our family’s lives. It’s 
humbling to know that by simply sharing 
the opportunity, we’ve changed hundreds 
of lives around the world as well. I love 
meeting so many different types of 
people and to work in such a positive 
and motivating environment is rare these 
days. That’s why I’m Forever Proud.

Photos: Björn Johansson

"Remember not to 
compare yourself 
to other people – 
running a business 
is not a race and it 
is perfectly normal 
to go through 
stages where 
business remains 
at a steady pace. 
However, if you 
are keen to see 
growth, it may be 
worth looking back 
in your diary to 
remind yourself 
what activity you’ve 
been doing." 
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PRODUCT 
EDUCATION 
  VIDEOS

Have you seen the new 
product education videos 
Forever has released?

CUSTOMER  
EDUCATION VIDEOS

We understand that promoting Forever’s fantastic range of 
products is absolutely crucial when it comes to generating retail 
sales, and we want to help you further develop your product 
knowledge by providing you with the tools you need to be the 
best network marketers in the field. We have therefore created  
a series of educational videos that you can use to strengthen 
your product understanding, and also videos that you can 
directly share with customers via social media to encourage 
retail sales.

Several videos are already available to you on  
foreverknowledge.info (Products > Product Tutorial Videos), 
but you can also access the collection via Forever’s YouTube 
channel (youtube.com/flpukltd). We will be adding to the bank 
throughout the year so make sure you check back regularly.

These videos will offer an insight into individual products so 
that consumers can get a taste of what to expect before they 
make their purchase. FBOs can also use them to brush up on 
their own product knowledge. The videos will share a bit of 
background on the product and its ingredients, why the product 
is needed, the benefits it can offer, and a breakdown of how to 
use the product for maximum affect. 

This video collection will focus on the most popular products in 
Forever’s Product Brochure, which includes the C9, F15 and the 
products found in the Business Owner Box. 

How can you use these videos?
We are keen to reach potential consumers all over the country 
(and world) so that they too can learn about the benefits of 
aloe and the wonderful product range Forever has to offer. The 
quickest way to do this is through the power of social media 
and these product videos lend themselves perfectly to such 
platforms. You can share the videos with new, old and existing 
customers simply by posting the link into your status update box 
or by clicking the ‘share’ icons’ at the bottom of your chosen 
video directly from YouTube. 

It’s important to carefully consider who in your network would 
benefit from seeing the video rather than sharing it generally to 
everyone on your friend’s list. You can usually do this on social 
sites by tagging your customer in the post using the @ symbol 
followed by their screen name.
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CUSTOMER  
EDUCATION VIDEOS

‘HOW TO MARKET…’ VIDEOS

THE COLLECTION  
SO FAR…

CONTINUING  
PROFESSIONAL DEVELOPMENT

It’s all very well knowing how to follow the Forever F.I.T. 
programme, but understanding how to effectively market the 
programme in a way that will lead to a product sale is not always 
as simple; this is where the ‘How to market…’ videos come 
in. This collection of videos has been created for educational 
purposes and is meant solely for Forever Business Owners who 

are looking to expand their retail business. You’ll hear useful 
tried-and-tested tips and advice from top leaders in Forever, 
and if you integrate these successful practises into your daily 
retailing routine, your case credits are certain to soar.

A 'How to market...' video will be available for  
the C9 and F15.

C9 consumer-facing video: this video, presented by Global 
F.I.T. Ambassador Sarah Matyjasik, highlights which products 
are included in the C9 box and it explains a bit more about the 
structure of the programme so that customers know what to 
expect. Sarah explains that the C9 is not just for those looking 
to lose weight, but that it’s also an essential tool to kick-start the 
user’s F.I.T. journey.

How to market C9: this video, presented by Senior Manager 
Victoria Warren, provides you with essential steps that you 
should consider taking when you sell a C9 to a customer.  

F15 consumer-facing video - coming soon: Global F.I.T. 
Ambassador Marcus Leach explains the contents of the F15 box 
and the difference between each stage of the programme. This 
video will help customers make an informed decision on which 
level to follow first so that they know what to expect when they 
receive the box.

How to market F15 - coming soon: Senior Manager Beth Turner 
explains how you can use the supporting materials created by 
Head Office to guide your customer to the F15 level that’s right 
for them.

Videos will be added as and when they become available  
so please check foreverknowledge.info regularly.

In every profession it is important to keep up with the sector 
by carrying out independent research, attending trainings and 
accessing educational material that is going to help you develop 
your role. This is commonly known as ‘continuing professional 
development’ and the industry you’re in – network marketing 
– is no different. When it comes to Forever and the retail side 
of the business, it is essential that you constantly refresh your 
knowledge of the products by accessing the materials available 
to you (such as the videos mentioned above), but by also 
attending product trainings.

Forever’s UK Head Office currently offers product trainings that 
cover supplements, animal-friendly products and the sports 
and weight management range. These trainings are led by 
members from Forever’s Advisory Board and they will provide 
you with a wealth of knowledge so that you, too, will have a 
deeper understanding of the science behind ingredients, how to 
properly use products, and the benefits behind each one. Each 
training comes with a workbook so that you can make notes and 
reference important information in the future. 

Turn to page 29 for information on upcoming product 
trainings near you.



HOW TO USE FACES OF FOREVER…
The platform has been split into three main sections: Faces of 
Forever, Forever F.I.T. Ambassadors and This is Forever. All these 
articles can be shared on social quickly and easily, simply by 
clicking the ‘share’ button at the end of each article. Once you 
select ‘share’ you will have to login to Facebook to proceed. You 
can share the articles directly to your timeline or you can post 
it on a specific person’s timeline. You can also share articles in 
private messages on Facebook which is brilliant if you want to 
engage in conversation with a prospect away from the eyes of 
their wider network (e.g. colleagues). 

You’ll have the opportunity to add a comment to the post you’re 
sharing so don’t forget to use the hashtag #FacesOfForever.   
If you want to share a specific article on a different social 
platform such as Twitter or LinkedIn, you can do so by viewing 
Faces of Forever via this link: http://bit.ly/facesofforever. This 
will open the site up outside of Facebook and you can then copy 
and paste your chosen article’s individual URL into a status 
update on your desired platform. You will also notice that each 
article offers you the option to post comments – please utilise 
this tool and let us know which stories you found inspiring.
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FACES OF FOREVER
Have you seen the latest innovative social tool launched by Forever UK?   
At Success Express in February, Forever launched Faces of Forever, a   
free digital platform built within Facebook that is accessible to everyone 
(even non-Facebook users) via www.facesofforever.com.

Faces of Forever has been specifically designed to promote the 
success of Forever Business Owners from a variety of professional 
backgrounds. This helpful tool can be shared with your customers 
and prospects so that they can discover more about the diverse 
makeup of Forever. It highlights the achievements of people from 
different levels on the Marketing Plan, the stories of how they 
became FBOs and why they decided to embark on the Forever 
journey. Some stories also share insight into the Forever business, 
and the impact that becoming an FBO has had on that individual’s life. 

Faces of Forever will also include information on the Forever 
F.I.T. Ambassadors, articles and video testimonials about Forever 
Business Owners, and inspiring content about the company. You 
or your customers and prospects will be able to find out what's 
at the heart of Forever by reading up on the ethics behind the 
company, the charities we support and the foundations on which 
the company is built.

All comments and content on Faces of Forever will be monitored 
and updated by Forever's UK Head Office.

FACES OF
FOREVER

FOREVER F.I.T.
AMBASSADORS

THIS IS
FOREVER
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SECTION ONE: FACES OF FOREVER
One thing that makes Forever so special compared to other 
companies is the diverse makeup that shapes who we are. In 
a recent video released to Head Office staff, Gregg Maughan 
spoke about how he considers everyone who plays a role 
in Forever a part of the Forever family. He said, “I wonder 
how many languages, countries, religions and cultures are 
represented by our vast tribe of staff that work hard every 
day..?” This is a beautiful picture and something Forever is 
incredibly proud of, but it also extends beyond the 
global Head Office staff into the world of independent 
Forever Business Owners who contribute to the 
company every day. Each and every FBO has a unique 
story to tell; a story that captures different upbringings, 
different working backgrounds and different reasons as 
to why they are building a Forever business. 

Everyone has a different motivation and personal goals 
that drive them to succeed, and we love hearing about 
each and every one! It’s so inspiring to see how people 
have overcome challenges, encouraged their team, 
and put family first, and we are so excited to share the stories 
of all these real people, people like you – the Faces of Forever 
– through this section of the site. You may recognise some of 
the stories from Forever Magazine, but we will also be releasing 
additional articles and videos exclusively online. 

If your story ends up on Faces of Forever you can use it  
as evidence of your success to show friends, family and  
prospects just what you have achieved, but we also   
encourage you to share the success of others. 

You will be able to filter through articles by selecting specific 
search criteria such as occupation, gender, year, and month, 
which means you can quickly find stories that prospects will 
relate to. Showing prospects examples of people from similar 
situations to themselves will help them to visualise how the 
opportunity may be of benefit to them as well.

SECTION TWO: 
FOREVER F.I.T. 
AMBASSADORS
The Forever F.I.T. Ambassadors are brand advocates of Forever, 
experts in their professional fields and masters of their trades. 
Forever currently has six F.I.T. Ambassadors: Marcus Leach, 
Sarah Matyjasik and Mike Butterworth, who are Global F.I.T. 
Ambassadors and join a team of other international fitness 
enthusiasts in the Forever world, while Kristina Rihanoff, Mike 
Tuck and Navid Mansouri represent the UK. 

Learn more about our Forever F.I.T. Ambassadors and find out 
why they love the Forever brand through this section of Faces 
of Forever. You’ll discover biographies, videos, articles, events 
and blog posts, and you’ll also find links to their personal social 
media platforms so that you can follow what they are up to 
day-by-day. If you know anyone who holds a particular interest 
in any of the specialisms held by the Ambassadors, you could 
try sharing the articles with these people to help create intrigue 
in the Forever brand and the sports and weight management 
product range.



24

Forever | March 2017

SPREAD THE HASHTAG…

HOW TO ACCESS FACES OF FOREVER…
Faces of Forever has been built within Forever UK’s Facebook 
page, but you can also find it by typing facesofforever.com 
in your browser. If you don’t have a Facebook profile you can 
still access the platform and share the web address with your 
teams, customers and prospects. 

*Forever cannot guarantee that your story will be selected. If your story is selected, Head Office will decide whether to feature it in the magazine   
or on the Faces of Forever platform. Forever’s Editor will be in touch if your story is successful.

FACES OF FOREVER

New content will be uploaded monthly and we are always 
keeping an eye on our inbox for new stories to add. If you 
are interested in featuring on the Faces of Forever platform 
or in this magazine, please send 400 words outlining your 
background and Forever journey to editorial@flpuk.net*. 

We believe that Faces of Forever is 
an extremely accessible platform to 
people who are outside of the industry 
and we hope that it will offer insight 
into Forever that many were unaware 
of before. Please join us in raising 
awareness of the platform by using the 
hashtag #FacesOfForever across social 
media and encouraging your team and 
prospects to pay a visit to the site.   
FLP.Social has also added a selection  
of posts designed to point people to  
the platform so if you use this tool  
make sure you start sharing! 

SECTION THREE: 
THIS IS FOREVER
We all know that Forever is so much more than just selling 
products. Heart and soul goes into every aspect of Forever: 
from the fields where the aloe is grown, to its employees, to 
the manufacturing plants, in the values and ethics that drive 
company decisions – everything! Discover the many other 
aspects that shape Forever in the This Is Forever section of 
Faces of Forever. 

You’ll learn more about Forever’s relationship with charities 
such as Dot Com Children’s Foundation, the fundamental 
values that the company was built upon, information on why 
network marketing is an effective and viable profession, and 
so much more. This section is perfect to share with prospects 
who are interested in learning more about the company, and to 
distribute to those who are interested in supporting companies 
that carry strong ethical principles.
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TIME TO 
BUILD 
MEMORIES

Before Forever I was a bank branch 
manager and I’d worked in the same 
corporate organisation for fifteen years.  
I had a great salary, a great team and it 
was my dream job. Life was good but 
when I fell pregnant with Poppy (our third), 
things started to change.

One month before Poppy was born my 
mum was diagnosed with terminal cancer. 
My whole world fell apart. She underwent 
a life-threatening operation the day before 
Poppy was born and I suddenly realised 
that this ‘dream job’ I thought I had wasn’t 
going to work anymore. It was missing 
something crucial – work-life balance. It 
was clear that juggling three young kids, 
a corporate career and mum’s illness just 
wasn’t possible. I had no time, and sadly 
time was running out for mum faster than 
we thought.

After I had Poppy, I was desperate to 
lose some ‘baby weight’, so I decided 
to try the C9. Afterwards I looked great 
and felt amazing, and the lady I bought 
it from suggested I take a look at the 
business opportunity. I took one look at 
the Marketing Plan and knew straight  
away that I was in. 

Forever found me at a time in my life when I truly believe I needed it 
the most. At the time, I had three young kids, all below the age of five, 
with the two youngest only thirteen months apart. My kids and my 
husband Ross are my rocks, my inspiration, and the ones who drive 
me to be the best I can be…

Sponsor // 
Fiona and Dale Isard

Favourite product //
C9

Senior Managers // 
Katrina and   
Ross Crawford 

Suddenly I had found a business that 
I could work around nap times, mum’s 
treatments, feeds, hospital visits, school, 
kids’ clubs, etc. I had found my way out, 
and a way to create the work-life balance 
I craved.

Forever has given us so much. 
Fast-forward to 2017, and we have an 
extended family home, we have managed 
to take the kids to Disney and I have 
travelled to places I could only dream 
of before. With our first Chairman’s 
Bonus cheque we were able to replace 
our old car, and the remainder went to 
Strathcarron Hospice where my mum 
spent her last ten days (she sadly  
passed away in January 2016).

The most important thing that this 
business has given us is memories and 
the time to create them; memories with 
Ross and the kids, and memories with 
mum. We were able to take her on trips, 
and I was able to be by her bedside 
twenty-four hours a day when she was 
in the hospice. This was the moment I 
realised that the business opportunity 
has the potential to change lives – it had 
certainly changed mine! 

"I took one look at 
the Marketing Plan 
and knew straight 
away that I was 
in. Suddenly I had 
found a business 
that I could work 
around nap times, 
mum’s treatments, 
feeds, hospital 
visits, school, kids’ 
clubs, etc."

RECOGNITION 25



AWARDS

Recognising Forever's top performers...
AWARDS
This incentive is awarded to the FBO who sponsors the 
most new people during the month. This incentive is 
important as sponsoring and developing new FBOs is the 
cornerstone of building a thriving and successful business.

This is awarded to the FBO with the most retail sales. 
It is important as it promotes developing a regular 
customer base which is an essential part of building 
a successful business. 

1 1

2 2

3 3

Top Area is judged on sales against target, new FBOs signing 
up and moving up the Marketing Plan, building team spirit and 
creating an environment for success. 

1

2

3
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Alison and Gary Easter // Area Development Directors for Area 250

Cindy Milne

Alison Lester

Jennifer & Keith StephenMichelle & James Stonhill

Julianna Beavan

Lisa Johnson

Sponsor of the Month Feb 2017 Retailer of the Month Feb 2017

Area 250 - London

Area 160 - South West England

Area 10 - Southern Central England

Top Area Feb 2017

Find out more 
www.foreverknowledge.info

Qualify for Forever’s 
Forever2Drive programme 
and you can receive up to 
£525 extra each month!

When you build a strong business 
based on networking, it’s easy to 
achieve 100CCs in personal and 
non-Manager business.
Obtain this over three consecutive months, and you’ll 
obtain admission into Forever’s exclusive 100 Club 
along with access to some fantastic incentives.

Find out more 
www.foreverknowledge.info
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February 2017
THE TOP 20...

This incentive is based on achieving the highest 
total business, and sponsoring at least one Assistant 
Supervisor during the month. 

This incentive is based upon achieving the highest 
non-Manager business and sponsoring at least one 
Assistant Supervisor during the month.

Business-Builders Non-Manager Business-Builders

1

2

3

11

12

13

14

15

16

17

18

19

20

4

5

6

7

8

9

10

1

2

3

11

12

13

14

15

16

17

18

19

20

4

5

6

7

8

9

10

Julianna Beavan

Lisa Prescott 

Natalie Valenti & David McKellar

Gemma Easdon & Gary Grehan

Diana & Geoff Page                          

Louise Mackenzie                                                                         

Louise Perry                                                                             

Lisa & Michael Williams                      

Rebecca & Stuart Lake

Chris & Alan Goldsbrough                   

Lynne James                                                                             

Michelle & James Stonhill                      

Anna Terry                                                                             

Claire & Paul Barradell                     

Camilla & Jonathan Ulysses                       

Caroline Strawson                                                                          

Samantha Pearce & Andrew Isaacs                        

Shareef Ad-Din & Rahela Tafader                       

Clare Graham                                                                            

Alison Easter

Michelle & James Stonhill

Lisa Prescott 

Lisa & Michael Williams

Natalie Valenti & David McKellar                      

Caroline Strawson                                                                          

Louise Mackenzie                                                                         

Lucy Waterworth                                                                        

Diana & Geoff Page                          

Sara & Stewart Harris                        

Kyle Burrows                                                                           

Samantha Fawdry-Jeffries & Mark Jefferies                     

Mohammed Ahmed                             

Shareef Ad-Din & Rahela Tafader                       

Chloe El Khalfi                                                                         

Clare & Paul Copping                       

Lindsey Jackson & Michael Butterworth                   

Zoe Stuart & Chris Thompson                      

Katrina & Ross Crawford                      

Louise & Darren Hancox                        

Mohammed Khan

Forever | March 2017
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Each month, Forever recognises those of you who have moved through 
a level of the Marketing Plan. These move-ups are for January 2017:

PROMOTIONS
Supervisors

Sadia Abdirahman                                                  

Rose Gumbo                                                       

Holly Douglas-Hiley                                               

Julie Croghan                                                     

Marie Murphy                                                      

Claire Thomas                                                      

Umar Farooq                                                      

Silvester Krajcik                                                     

Eva Tkacova                                                     

Frankie Galati                                                      

Diana Corrick                                                     

Zoha Habibullah                                                  

Adele Chivers                                                     

Janet Varley                                                      

Aziza Hamid                                                       

Iffat Mitul                                                       

Sabreena Hossain                                                     

Margaret Chenery                                                     

Adiba Jamani                                                      

Lynne Evans                                                       

Christopher Standfield                                                  

Oliver Gerard-Pearse                                               

Samuel Mallet                                                      

Joanna Huggett                                                     

Alexa Mallet                                                      

Ishma Moeen                                                       

PROMOTIONS28
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 FOREVER TRAININGS
Product and business trainings are important for your own personal 
development and the growth of your business. Invest in yourself by   
booking your place on these core trainings today.

Supplement Seminar with Louise Riley
Dates:
21st March at Village Urban Resort, Leeds South, LS27 0TS
24th April at Longbridge Manor, Warwick, CV34 6RB
26th April at London Product Centre, SW6 3BN
All sessions will run 10am-5pm.

Tickets: £38 online or £42 from order line.    
Lunch and resources are included in the ticket price.

Sports and Weight Management 
workshop with Louise Riley
Dates:
10th May at London Product Centre, SW6 3BN
20th May at Milton Keynes Product Centre, MK7 8LF
All sessions will run 10am-5pm.

Tickets: £38 online or £42 from order line.    
Lunch and resources are included in the ticket price.

Success Express events
Success Express is a superb opportunity for you to celebrate and 
network with thousands of Forever Business Owners from across the 
UK, but it is also an event that allows Head Office the chance to formally 
acknowledge all of your hard work. The trainings on offer are delivered 
by some of the top FBOs in the business and we promise that you'll 
leave inspired, refreshed and raring to go! Book your place today.
Dates: 
6th May at SECC Glasgow 
17th-18th June at Genting   Arena Birmingham

Webinar – foreverknowledge.info
This half hour webinar will help you to quickly and easily set-up your 
own unique 'My Forever Personalised Website'. You will also learn 
how to set-up and promote events, select themes to match your 
current marketing and so much more. This webinar is suitable for 
new and experienced FBOs. Please visit the What's On calendar on 
foreverknowledge.info to book your place.
Dates: 
29th March 
All sessions will run 11am-11.30am. Free

Tickets for all Head Office trainings are available from foreveruktickets.co.uk.  
For more dates and information on Head Office events, please visit foreverknowledge.info  
or get a copy of the Events and Training Guide (January – June 2017).

Accountancy training
This half day training is a great way to learn good practice and an 
opportunity to build confidence and peace of mind in your business. 
The workshop will cover trading style, book keeping, year-end accounts, 
self-assessment, VAT and National Insurance.
Dates:
29th March at London Product Centre (PRB Accounting)
11th April at Longbridge Manor (DSL Accounting)
27th April at London Product Centre (PRB Accounting)
PRB Accounting sessions will run 11am-1.30pm (10.30am reg). Lunch is 
not provided. DSL Accounting sessions will run 10am-1.30pm (9.30am reg). 
Lunch is not provided.

Tickets: Free

Aloe Vera and Animal Care seminar 
with Dr David Urch
Dates:
25th March at Milton Keynes Product Centre, MK7 8LF
9th April at University of Sterling, Airthrey Road, FK9 4LA
All sessions will run 10am-5pm.

Tickets: £38 online or £42 from order line.    
Lunch and resources are included in the ticket price.

FLP.Social training
FLP.Social is a social media management platform for Forever Business 
Owners. This training will cover how to post using ‘suggested content’, 
how to use the ‘content research’ feature, and how to effectively use 
the ‘visual composer’ to create beautiful, professional looking images 
attached to engaging posts.
Dates:
22nd March at Longbridge Manor, Warwick, CV34 6RB 
18th April at Longbridge Manor, Warwick, CV34 6RB 
Tickets: Free. Lunch is not included.
All sessions will run from 10am-1pm. Free weekly webinars are also 
available via foreverknowledge.info (Events > FLP.Social).

Mastering Success Roadshow 
We are so excited to welcome you to this iconic 1940’s 
venue which traditionally hosts UK world film premieres. 
The venue boasts leopard print seats, exclusive seating 
for the Royal Family, and carries with it magnificent 
memories and moments of stardom. What better place 
to host Forever's first Mastering Success Roadshow? 
Join us for this full day of solid training led by members 
of the UKGLT and leading Forever speakers.
22nd April at Odeon Leicester Square, London
10am-4pm (with a scheduled lunch break) 

FOREVER SPOTLIGHT
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Follow the Forever 
UK Events page on 
Facebook for more 
information.
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AREA PRODUCT CENTRE: 
38-39 Sunningdale House, 
Caldecotte Lake Drive, Caldecotte Lake Business Park, 
Milton Keynes, MK7 8LF 

AREA PRODUCT CENTRE OPENING TIMES: 
Monday 9.30am – 7pm Tuesday 9.30am – 8pm 
Wednesday 9.30am – 2pm Thursday 9.30am – 10pm 
Friday 9.30am – 2pm Saturday 9.30am – 2pm 

T:  01908 371 666 – Product Centre
T: 01908 271 871 – ADD office
M: 07773 818 652
E: maureen@mblume.co.uk
W: www.foreverknowledge.info

AREA CENTRE
 Every Thur. Reg 7.30pm. Start 8pm. Finish 9pm

April 6, 13, 20, 27
*This will be a special BP and recognition evening with cheese 
and wine. Special guest Bob Parker. Start 7pm. Finish 10pm. 
E: maureen@mblume.co.uk

Aloe Vera and Animal Care seminar with Dr David Urch
March 25 (see page 28)

CONTACT INFORMATION: 
M: 07976 733 374
E: area100add@gmail.com 
W: www.foreverknowledge.info

BASINGSTOKE 
at the Hampshire Court Hotel, RG24 8FY

 Every Wed. Reg 7.30pm. Start 8pm. Finish 9pm
April 5, 12, 19, 26 
Contact Claire Green 
M: 07827 923 572
E: clairelgreen@flp.com 

BOURNEMOUTH
at the Village Hotel, BH7 7DZ

 Every Tue. Reg 7.30pm. Start 8pm. Finish 9pm
April 4, 11, 18, 25
Contact Jennie Stone  
M: 07951 111 668 

EASTLEIGH
at the Holiday Inn, SO50 9PG

 Every Thur. Reg 7.30pm. Start 8pm. Finish 9pm
April 6, 13, 20, 27 
Contact Peter & Diane Moore
M: 07979 612 374 

Business Presentation FREE* (Business Dress)
*unless otherwise stated

First Steps to Manager training £20pp incl. workbook. 
This training replaces the Network Skills Training (NST).

Southern Central England

You can now find all the latest What's On dates via the What's On app.    
Access this tool by visiting backpack.foreverknowledge.info. 

Southern England

AREA 10 AREA 100

AREA DEVELOPMENT DIRECTORS // MAUREEN & ALVIN BLUME AREA DEVELOPMENT DIRECTORS // PAUL & VICTORIA BROWN

Flagship Business Presentation FREE (Business Dress)
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East Anglia

AREA 140

AREA DEVELOPMENT DIRECTORS //  
BRIAN THOMPSON & STEPHANIE TAYLOR

CONTACT INFORMATION: 
M: 07738 232 896 (Brian) / 07720 583 340 (Stephanie)
E: add140@live.co.uk  
W:  www.foreverknowledge.info 

 www.facebook.com/foreverarea140

CAMBRIDGE 
at the Holiday Inn, Lakeview, Bridge Road, Impington, CB24 9PH

 Alternate Wed. Reg 7.45pm. Start 8pm. Finish 9pm
April 5, 19
Contact Alan & Janet Tiplady
M: 07713 099 546

CHELMSFORD
at the Ivy Hill Hotel, Writtle Road, Margaretting, Chelmsford, Essex, 
CM4 0EH

 Alternate Tue. Reg 7.45pm. Start 8pm. Finish 9pm
April 4, 18
Contact Sally Hargraves 
M: 07940 893 045 

IPSWICH
at the Holiday Inn, Orwell, The Havens, IP3 9SJ

 Alternate Tue. Reg 7.45pm. Start 8pm. Finish 9pm
April 11, 25
Contact Nicola Masterson
M: 07852 476 092 

LINCOLN
at the Bentley Hotel, Newark Road, LN6 9NH

 Every Wed. Reg 7.30pm. Start 8pm. Finish 9pm
April 5, 12, 19, 26 
Contact Ginny Harrop
M: 07931 584 234

PETERBOROUGH
at the Orton Hall Hotel, The Village, PE2 7DN

 Alternate Tue. Reg 7.45pm. Start 8pm. Finish 9pm
April 4, 18
Contact Maxine Woodley
M: 07854 059 738

AREA PRODUCT CENTRE:  
Longbridge Manor, Warwick, CV34 6RB

See www.foreverknowledge.info for opening times.
T: 01527 854 723 – ADD office 
M: 07970 342 310 (Sue) / 07720 301 854 (Alan) 
E: midlands@flpuk.net
W: www.foreverknowledge.info

 www.facebook.com/midlands.area
 Facebook group – Midlands Distributors Voice

AREA CENTRE  
 Every Wed. Reg 7.30pm. Start 8pm. Finish 9pm

April 5, 12, 19, 26
Meeting leaders Terry Villars, Sharon Bott, Becky Deeley &  
Louise Barnacle 
E: midlands@flpuk.net 

 LIVE! Spring Special.  
Reg 9.45am. Start 10am. Finish 4.15pm
April 8
Please book via www.fstm-midlands-apr.eventbrite.com
Contact Sue Matthewman
E: midlands@flpuk.net 

BIRMINGHAM 
at the Jurys Inn, 245 Broad Street, B1 2HQ  

 Every Mon. Reg 7.30pm. Start 8pm. Finish 9pm
April 3, 10, 24 
Meeting leaders Alan Matthewman & Alison Taylor
E: Sue Matthewman – midlands@flpuk.net

EAST MIDLANDS 
at the Best Western Premier Yew Lodge Hotel, Kegworth, DE74 2DF  

 Every Thur. Reg 7.30pm. Start 8pm. Finish 9pm
April 6, 13, 20, 27 
Meeting leaders Steve & Lorraine Holden
E: lorraine@nolimitsteam.co.uk or steve@nolimitsteam.co.uk

GLOUCESTERSHIRE 
at the Holiday Inn, Crest Way, Barnwood, GL4 3RX  

 Every Tues. Reg 7.30pm. Start 8pm. Finish 9pm
April 4, 11, 18, 25 
Meeting leaders Teresa Jones & Sophie Rollin
E: teresa.jones268@btinternet.com

SHROPSHIRE 
at the Ramada Telford Ironbridge, Forge Gate, Telford, TF3 4NA 

 1st and 3rd Tue. Reg 7.30pm. Start 8pm. Finish 9pm
April 4, 18
Meeting leaders Sue Barker & Rebecca Parry
E: sue@freedomgroupforever.com

Midlands

AREA 110

AREA DEVELOPMENT DIRECTORS // ALAN & SUE MATTHEWMAN

Forever | March 2017
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South West England North

AREA 160 AREA 170

AREA DEVELOPMENT DIRECTORS // KEVIN & YVONNE JAMES

CONTACT INFORMATION:
W: www.foreverknowledge.info

 www.facebook.com/area160southwest

BRISTOL 
at the Holiday Inn Bristol, Filton, BS16 1QX 

 Alternate Wed. Reg 7.30pm. Start 8pm. Finish 9pm 
April 12, 26
Contact Rebecca Lightfoot
E: aloe_rebecca@yahoo.co.uk

EXETER
at Jury’s Inn, Western Way, Exeter, EX1 2DB

 + Training First Wed of every month. Training 7pm. BP 8pm
April 5 (Guests free. FBOs £3)    
Contact Cherry Hornsby or Simon Hall
E: cherryhornsby@hotmail.co.uk
E: simonhall1962@googlemail.com 

TAUNTON
at Taunton Exchange House. The Crescent, Taunton TA1 4EB  

 + Training Second Thurs of every month. Training 7pm. BP 7:30pm
April 13 (Guests free. FBOs £3)    
Contact Janet Newis, Cherry Hornsby or Simon Hall   
E: jnewis@sky.com  
E: cherryhornsby@hotmail.co.uk
E: simonhall1962@googlemail.com 

St. AUSTELL
at Roche Cornwall Victoria Inn Roche, St. Austell, PL26 8LQ 

 + Training Third Wed of every month. Training 7pm. BP 8pm
April 19 (Guests free. FBOs £3)   
Contact Cherry Hornsby or Simon Hall
E: cherryhornsby@hotmail.co.uk
E: simonhall1962@googlemail.com 

PLYMOUTH
at Futures Inn, Plymouth International Business Park, 
1 William Prance Road, Plymouth, PL5 5ZD

 + Training Last Wed of every month. Training 7pm. BP 8pm
April 26
Contact Cherry Hornsby or Simon Hall
E: cherryhornsby@hotmail.co.uk
E: simonhall1962@googlemail.com 

CONTACT INFORMATION: 
M: 07775 866 698 (Kevin) 
 07780 677 746 (Yvonne) 
E: Bookings: area170@flpuk.net 
 Enquiries: north@flpuk.net

SOUTH LEEDS
at the Village Urban Resort, 
Leeds South, Capitol Boulevard, Tingley, LS27 0TS

 Every Wed. Start 8pm. Finish 9pm 
April 5, 12, 19, 26
No need to book.

 Start 10am. Finish 4.30pm
April 15
Booking via link on ‘Area 170 The North’ Facebook page

NORTH LEEDS
at the Village Hotel, Leeds North, 186 Otley Road, Headingly, LS16 5PR
Area 170 Masterclass and recognition event with Bob Parker  
and top FBOs
Start 10am. Finish 4.30pm 
April 29
Booking via link on ‘Area 170 The North’ Facebook page

MANCHESTER 
at The Village Hotel, Pamir Drive, Ashton-under-Lyne, OL7 0PG

 Every Wed. Start 8pm. Finish 9pm.
April 5, 12, 19, 26
Contact Lisa Prescott
E: lisaprescott@flp.com

NEWCASTLE 
at the Marriott Hotel, Metro Centre, Gateshead, NE11 9XF 

 Every Tues. Start 8pm. Finish 9pm 
April 4, 11, 18, 25
Contact Lucy McClelland Dunn 
E: lucy@flp.com

SHEFFIELD
at The Source Skills Academy, S9 1EA

 Alternate Tue. Start 7.30pm. Finish 8.30pm
April 11, 25
Contacts Sue Hickman & Christina Warr
M: 07712 193 397 (Sue) 
M: 07941 026 874 (Christina) 

YORK 
at the Mercure York Fairfield Manor, 
Skipton Road, Skelton, YO30 1XW

 Alternate Tue. Start 8pm. Finish 9pm
April 4, 18
Contact Rachel Parker
M: 07926 592 127
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Scotland Wales

AREA 180 AREA 190

AREA DEVELOPMENT DIRECTORS // HUW & JANETTE HARRIES

CONTACT INFORMATION:
W: www.foreverknowledge.info

 www.facebook.com/area180foreverscotland

EDINBURGH
at the Edinburgh Marriott, EH12 8NF

 Alternate Tue. Reg 7.30pm. Start 8pm. Finish 9pm
April 4, 18
Contact Ron Currie
T: 01389 761 311

GLASGOW
at the Village Hotel, 7 Festival Gate, Pacific Quay, Glasgow, G51 1DB

 Alternate Mon. Reg 7.30pm. Start 8pm. Finish 9pm
April 10, 24
Contact Ron Currie
T: 01389 761 311

AYRSHIRE
at the Gailes Hotel, Irvine, KA11 5AE

 First Wed of every month. Reg 7.30pm. Start 8pm. Finish 9pm
April 5
Contact Vivienne Forbes
M: 07885 978 961
E:  forever.vivs@gmail.com 

CONTACT INFORMATION: 
M: 07734 778 276
E: wales@flpuk.net
W: www.foreverknowledge.info

NEWPORT  
at Coldra Court (formerly the Hilton) Hotel, Newport, NP18 2LX

 Every Thur. Reg 7pm. Start 7.30pm. Finish 8.30pm
April 6, 13, 20, 27
Contact: Janette Harries  
M: 07734 778 276

SWANSEA
at the Village Hotel, SA1 8QY

 Alternate Tues. Reg 7.00pm. Start 7.30pm. Finish 8.30pm
April 4, 18
Contact Alison Jones 
M: 07734 168 193

WREXHAM
at the Ramada Plaza Hotel, LL13 7YH

 Every Mon (except bank holiday). 
Reg 7pm. Start 7.30pm. Finish 8.30pm
April 3, 10, 24
Contact Ian Stockdale 
M: 07725 555 715

If you have a guest attending any of the Welsh Business  
Presentations and you cannot be there in person, please text  
or call our meeting leaders to arrange to welcome them for you.

For more information, please visit either the Area 190 page 
on the foreverknowledge.info website, or join the Area 190 Wales 
group on Facebook.
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South East London

AREA 210 AREA 250

AREA DEVELOPMENT DIRECTORS //  
ALISON & GARY EASTER

CONTACT INFORMATION:
W: www.foreverknowledge.info

BRIGHTON
at The Hub, Varley Park, Coldean Lane, BN1 9GR 

 Every Thur. Reg 7.30pm. Start 8pm. Finish 9pm
April 6, 13, 20, 27
Contact Alison Blake
M: 07791 184 451 
E: alison@synergyglobal.org.uk 

ASHFORD
at Garden/Courtyard Suite, Ashford international Hotel,  
Simone Weil Ave, TN24 8UX
FBO Training. Every Wed. Start 7pm. Finish 7.45pm

 Every Wed. Reg 7.45pm. Start 8pm. Finish 9pm
April 5, 12, 19, 26 
Contact Rachel Leigh
M: 07739 734 566
E: rachel-foreverleigh@outlook.com

GRAVESEND
at Southern Valley Golf Club, DA12 4LT
FBO Training. Every Tues. Start 7pm. Finish 7.45pm 

 Every Tues. Reg 7.45pm. Start 8pm. Finish 9pm
April 4, 11, 18, 25
Contact Beth Turner 
E: bethlturner@hotmail.com
M: 07931 663 067

AREA PRODUCT CENTRE:  
Alexander House, 14-16 Peterborough Road, Fulham, SW6 3BN

AREA PRODUCT CENTRE OPENING TIMES:  
Opening times: 
Monday to Thursday 11am – 4pm & 6pm – 10pm 
Friday 11am – 2pm, Saturday & Sunday 12 noon – 5pm 
M: 07711 421 038   

 www.facebook.com/foreverlondon

AREA CENTRE
 Every Tues. Reg 11.30am. Start 12pm. Finish 1pm (Child-friendly)

April 4, 11, 18, 25
No need to book. 

 Every Wed. Reg 7pm. Start 7.30pm. Finish 8.30pm  
April 5, 12, 19, 26 
No need to book.

COBHAM
at the Hilton, 7 Seven Hills Road South, KT11 1EW

 Every Tues. Reg 7pm. Start 7.30pm. Finish 8.30pm
April 4, 11, 18, 25
Contact Mick and Marise Webb 
M:  07931 760 884 (No need to book)

MARBLE ARCH 
at The Cumberland Hotel, Great Cumberland Place, W1H 7DL 

 Every Mon (except bank hol). Reg 7.30pm. Start 8pm. Finish 9pm 
April 3, 10, 24
Contact Patience Ohikhena
M: 07951 455 075 (No need to book)

STRATFORD
at Boardman House, 64 Broadway, E15 1NT

 Every Tues. Reg 6.30pm. Start 7pm. Finish 8pm 
April 4, 11, 18, 25

 Every Thur. Reg 11.30am. Start 12pm. Finish 1pm (Child-friendly)  
April 6, 13, 20, 27
Contact Philomena Guandai  
M: 07852 591 074 (No need to book)



NEW 
PRODUCT 
MANUAL
We are excited to announce that 
we have launched a brand new 
Product Manual to help guide 
you on what you are allowed to 
say about Forever’s impressive 
product range. 

This Product Manual is free to all Forever Business Owners as a 
digital download from foreverknowledge.info (Products > Product 
Manual) and everything featured is fully compliant. So far we have 
released sections on products that fall in the ‘Drinks and Gels’ and 
‘Weight Management’ categories, but we will endeavour to add the 
remaining products to the manual over the coming months. 

Each product features a long description as well as a short 
description so that you can choose to share the description that 
suits particular platforms. For example, you may choose to use the 
short description on Twitter but the longer one in a private Facebook 
message. Each product page will state its suggested use along 
with ingredients, warnings, certifications (e.g. gluten-free) and basic 
information such as price and code, but the pages will also outline 
the approved EU claims so that you can develop your understanding 
on how a product’s ingredients can benefit a customer. You can 
share these approved claims with customers but you must be careful 
to stick to the official wording as outlined in the Product Manual.

We hope that you will find this new Product Manual useful when it 
comes to retailing and recommending products and we look forward 
to hearing your thoughts.

AN APOLOGY…
Forever UK would like to apologise for a couple of errors that 
appeared in the reports that were published in last month’s magazine. 
VIP Black qualifiers Cora McKeown and Daniel Hawkins, and 
Philippa and Robert Symes were missing from the list along with VIP 
Platinum qualifier Rachel Tunney. Rachel also qualified for Global 
Rally by achieving Chairman Bonus < 1.5K. Congratulations to you all 
on your achievements and we are sorry for any upset caused. 

BUSINESS 
PRESENTATION 
LAUNCH
Due to the success of the Flagship Business Presentation (BP) 
events that were launched across the country in January, Forever 
is pleased to announce that the new BP slides and accompanying 
videos will continue to replace the old BP in Manchester, Warwick, 
Marble Arch and Newport. We are currently exploring which other 
locations can adopt the new BP content and you will see other areas 
transition to the new format throughout 2017. We have received some 
encouraging feedback on the updated BP and we hope that you will 
encourage your team to attend and bring prospects to an event. Turn 
to pages 30-34 for the details of your local Flagship BP. 
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INTRODUCING HEAD OFFICE...

MARCUS 
BILES
Time at Forever: 
3 years, 6 months 

Job role and brief explanation of what you do: 
Assistant at Warwick Product Centre: Picking, packing, and 
serving Forever Business Owners.    

What did you do before Forever? 
I used to work for Severn Trent Water.

What is your favourite Forever product? 
Forever Aloe Vera Gel 

What three things would you take with you on a desert  
island and why?
1) My go-kart (for boredom)
2) Sun cream (for protection)
3) Plenty of water (so I survive)

What would you do if you were given £1 million today?
I would go back to college and eventually go on into property 
development.

Who inspires you and why? 
Lewis Hamilton as he’s achieved so much in karting and  
Formula One.



Buy tickets now from
www.foreveruktickets.co.uk

Join us in 2017 for:

Mastering Success Roadshow: 
22nd April,       
Odeon Leicester Square

Success Express: 
6th May,  
SECC, Glasgow 

Success Express: 
17th - 18th June,      
Genting Arena Birmingham

Success Express: 
16th - 17th September,     
Genting Arena Birmingham

Mastering Success Roadshow: 
14th October,      
Victoria Warehouse Manchester

Success Express: 
4th November,  
SECC, Glasgow 

Success Express: 
2nd - 3rd December,     
Genting Arena Birmingham


