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Getting in touch
The contents of this publication are to be used solely for educational purposes 
and not to be used as a sales supplement, handout, publication or for use  
in conjunction with a sales promotion. To avoid having this information taken  
out of context, you are not to copy or extract any portion of the publication  
without prior written permission from Forever.

12 
DOUBLE YOUR SALES
Implement our tips, ideas and advice 
on how you can push your business 
further in 2017.

Adjustments
Adjustment day for June business is Tuesday 4th July.
All application forms for Adjustment Day must be received by Forever 
UK Head Office no later than 12pm. In an effort to protect payment and personal 
details we ask that all Forever Business Owners send scanned applications 
and orders via our secure upload page. When sending through this channel you 
will also benefit from receiving a confirmation email receipt of your successful 
upload. The upload page can be accessed from the My Business>Tools area 
of the Forever Business Owner Site on foreverliving.com, or alternatively you 
can go straight to the page using this url: www.foreverapps.co.uk. Orders and 
applications sent via email to Forever Business Owner Support will  
be processed, but sent at your own risk.

Editor: Kate Ellice Hodge

All calls to 0844 numbers will be charged 7p per minute on top of your phone company’s access charge. 
Calls made to 0845 numbers will be charged 3p per minute on top of your phone company’s access 
charge. Local numbers are charged at your standard network rate.
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www.foreveruktickets.co.uk 
If you have any suggestions on how we 
can improve our service to you, please 
write to us at Head Office, addressed  
to Business Owner Support.
FOREVER MAGAZINES
Current month copies are available  
via the Order Line: 01926 626 666 for 
£1 + p&p (code 7000). For back issues, 
call 01926 626 630 and have your credit 
card details ready. A magazine index 
(with details of issue availability) can be 
found at www.foreverknowledge.info. 
WEBSTORE ENQUIRIES 
T: 01865 853 629  
E: support@webstore.uk.com
FLP.SOCIAL 
E: support@flp.social
NOTE 
We reserve the right to make  
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Never before have people been able 
to access the benefits and nutrients of 
aloe as though they have just cut a leaf 
directly from the plant. Millions around 
the world saw the benefits of aloe and, 
as a result, we have experienced great 
success for nearly forty years! But as all 
good companies know, we also know 
that we can’t just rest on the success 
of Forever Aloe Vera Gel and our other 
products – we must continue to evolve, 
to innovate and move with the market. 
As consumer demands and new 
technologies change, we too have to 
make adjustments to ensure that we are 
always the most significant provider of 
aloe vera and bee products in the world!  

When I first learned of the packaging 
advancements that were available   
with the new Tetra Pak, I was excited  
but concerned. 

I wasn’t concerned because this 
technology wasn’t tested or impressive, 
but like so many of our customers and 
FBOs, I was passionate about that little 
yellow bottle that we have used  
for decades. 

I didn’t want to make a switch unless 
we were 100% confident that it would 
enhance Forever Aloe Vera Gel, the 
experience of our customers and that  
it would also help us to share the  
benefits of aloe with more people  
around the world.

"After all, it’s what’s 
inside that counts!"
As I learned more about 
Tetra-Pak-technology and its benefits, 
and as I saw the new artwork, I felt 
confident that this was a powerful 
evolution for Forever and a big step into 
the future! Packaging that maintains 
more of aloe’s valuable nutrients and 
provides a fresher taste – what’s not to 
be excited about? After all, it’s what’s 
inside that counts! In addition, the 
packaging is made from 100% recyclable 
materials and has a more streamlined 
manufacturing process which further 
supports our commitment to the 
environment. It even fits easier in   
the refrigerator! 

We know that doing things right takes 
time and change is never easy, but rest 
assured that you are part of a company 
that is dedicated to innovation and one 
that never settles for ‘good enough’.  
You are part of a team that has a vision 
for the future of our company and the 
impact that we have on the world around 
us. You are a part of a global family that 
truly cares about helping others. 

I can’t wait for you to experience the 
new Forever Aloe Vera Gel for yourselves 
(coming 2018) and to see the exciting, 
transformative power that it will have on 
your business. The future is here – and it 
looks bright!

Forever Yours, 

Rex Maughan
CEO

While many companies have multiple products that they offer, and 
Forever is no different, there are always one or two products at the 
core of their success that give focus to everything else they do.   
For Forever, that’s Forever Aloe Vera Gel.  

REX’S MESSAGE
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A BRIGHT 
(YELLOW) 
FUTURE



5RECOGNITION

TOUCH 
YOUR 
BUSINESS 
DAILY

My working background is in the 
corporate world where I freelance as a 
business consultant. The role requires 
taking on various projects and I enjoy 
what I do, but I chose to go freelance 
eight years ago because I wanted more 
control over my time. Once I had my 
children, I pushed back on working 
full-time hours and rejected contract 
offers, yet finding a part-time opportunity 
that involved no travel became 
increasingly difficult. In July 2014,   
I found myself struggling to find work.  
I had been out of work for approximately 
six months when I was approached 
about the Forever business, and since  
I was already self-employed and had an 
interest in health, I signed up. 

Forever ticked a lot of boxes for me and 
I saw it as a way to earn an alternative 
income that fit around my other work and 
family commitments. It was also a way to 
learn new skills and I loved that I could 
still be my own boss. However, I now 
realise that I lacked focus and my activity 
was inconsistent from the moment I 
joined – I was letting life get in the way. 
I continued to work sporadically and I’d 
almost achieved Supervisor, but then my 
dad was admitted to hospital so I let my 
business slide. 

It may have taken Nicola a while to figure out how to manage her 
Forever business, but now she is more determined than ever to 
climb to the top…

Sponsor // 
Victoria Bari

Supervisor // 
Nicola Wyndham

Favourite product //
Forever Aloe Berry Nectar 

It took me a while to realise just how 
important it is to touch your business on 
a daily basis, and since understanding 
this I have seen my retail base grow.  
My upline recommended I buddy-up  
with a fellow FBO from a similar 
background, so I partnered with another 
Assistant Supervisor called Clare Ford. 
We got on really well and she gave me an 
extra boost which helped me to change 
my mindset. I found it useful having 
another person to be accountable to and 
I didn’t want to let her down – we were in 
this together! Clare and I both achieved 
Supervisor at the same time and I was 
over the moon, especially since I only 
had around ten hours a week to spend 
working the business!

I now see that I have an exciting future 
ahead with Forever. My personal and 
family goals look more achievable, my 
confidence has grown, and the support 
and recognition you receive from Forever 
is unlike any that I have ever experienced 
before. I am determined to succeed and 
I am accountable to my two daughters 
as I know they cannot wait to attend 
Forever's global events!

"It took me a while 
to realise just 
how important it 
is to touch your 
business on a daily 
basis, and since 
understanding this 
I have seen my 
retail base grow."
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WHEN THE GOING 
GETS TOUGH, THE 
TOUGH GET GRITTY
I have recently been watching an easy to view TV programme called, 
‘How Did You Get Rich?’ In it, the interviewer asks a wide variety 
of successful people how they made it, and whilst they are in different 
enterprises, there are some common threads. 

6

Don’t forget to follow Bob   
on Facebook for up to date   
news and inspiring tips.

BOB’S MESSAGE
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Everyone has a vision, they are excited 
and energised to develop that vision, 
they work harder than most others, and 
they are single-minded in their pursuit  
of their goals. One of the other stand-out 
characteristics is their mental toughness 
and not letting the naysayers knock them 
off track.

Angela Duckworth, a professor at 
the University of Pennsylvania, has 
conducted numerous pieces of research 
on mental toughness, or ‘grit’, as she 
prefers to call it. She’s the author of 
the book ‘Grit: The Power of Passion 
& Perseverance’ and in 2013 she was 
awarded the MacArthur ‘Genius’  
Award for her work. 

Angela and her colleagues have studied 
military cadets, spelling-bee contestants, 
students, sales teams, and teachers 
working in tough urban schools, to 
identify the traits that lead to success.  
In each of these diverse groups, the 
single most important aspect was the 
mental toughness of the individual. 

3. Practice, practice, practice. 
Hard work develops skill so work 
on your weaknesses. Find a way 
to encourage yourself on the road 
to mastering the skill and see the 
failures as necessary and part of the 
process – they are not a reflection 
on you. 

4. Have a strong purpose. If you can 
attach meaning to what you do you 
are much more likely to stick at it. 
Gritty people are more motivated 
because with purpose comes 
passion and a love of what you  
are doing.

5. Have hope, not wishful thinking. 
Being hopeful means believing that 
things are going to improve or that 
you are going to get better at what 
you do, and you know this because 
you are going to make it happen.

6. And finally, spend time with gritty 
people. It’s said that we become  
like the average five people we 
spend most of our time with – 
choose wisely.

Good luck in all you do,

Bob Parker

Country Manager
 @bobparkerflp
 /bobparkerflp 

This is encouraging news because we 
all have the potential to develop mental 
toughness. 

Gritty people have a growth mindset – 
they understand that the ability to learn 
(and get better) is not fixed and can 
change with their effort. This way of 
thinking builds perseverance, something 
you’ll always find in gritty people. 

If you’d like to develop mental toughness, 
follow these simple tips: 

1. Pursue what interests you. This 
is not a mental exercise, but simply 
getting out there, taking action and 
finding what you care about. It’s hard 
to commit to the long haul otherwise!

2. Find a role model or mentor to 
help lead and excite you. If you 
have someone that inspires and 
motivates you, you’re more likely 
to put in the practice which means 
you’ll get really good at what  
you’re doing.
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IT’S A 
WONDERFUL 
ENVIRONMENT

Beth’s Forever journey began in September 2014 at a time when the 
positive environment was just what she needed…

Sponsor // 
Maria Chapman

Assistant Managers // 
Beth James-Udakis   
and Alex Udakis

Favourite product //
Forever Aloe Vera Gel

"Forever has given me back my faith in 
human nature and I feel like I have been given 
an army of people who only ever want what's 
best for me – that’s an incredible feeling." 

RECOGNITION

My background is in hairdressing and 
I've had my own franchise since I was 
twenty-three years old. I'm extremely 
ambitious but six years ago I fell ill and 
had to have two years off work. Although 
I was a director of the franchise, because 
I was not physically cutting hair, I wasn't 
getting paid. I ended up having to go on 
sickness benefits and renting my house 
out whilst I moved home with my parents 
– this was something I found really 
stressful as I was so used to working!

I went back into my salon four years ago 
but I was only back a few months when 
I was involved in a serious incident. I 
had to get the police involved and the 
investigation went on for nine months. 
My confidence was at an all-time low, 
I had very little trust in others, and I 
came off social media as I never wanted 
anyone to know about my life. 

One day a friend mentioned that she had 
a product she thought I might like. After 
a few weeks, I was so impressed with 
the results that I decided to look at the 
Forever business opportunity she had 
also told me about. I absolutely loved the 
concept and although I wasn't sure if I 
could do it, I decided to give it a go. 

For the first few months I just used the 
products and shared them with family 
and friends. It was almost by accident, 
but because of my excitement, that 
people started asking to join my team. 
I haven’t had the fastest-growing 
business, and I have had to undergo 
some huge personal development due 
to my past experiences, but thanks to 
support and incredible self-development 
books, I have become a student and I’m 
learning to get the better of things. 

Forever has given me back my faith 
in human nature and I feel like I have 
been given an army of people who only 
ever want what's best for me – that’s 
an incredible feeling. My confidence 
has grown, I’m told I have my sparkle 
back, and this is all because of Forever 
and the wonderful safe environment it 
creates. I’m happily married now and 
we are building the business together, 
which is lovely, and it’s been fun working 
with wonderful people around the world. 
When we start our family, the very 
thought that our children will be brought 
up in a positive environment makes us so 
happy, but for now we are just so excited 
to work towards Manager and achieve 
the company incentives. 

Forever | June 2017
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A STABLE 
BUSINESS IS 
A FLEXIBLE 
BUSINESS

Davinia has been an FBO since August 2014 and joined when she  
was living and working in Cyprus with her family. She moved back to  
the UK in March 2015 before hitting Manager later that same year, and 
over time she has worked hard to build a strong and stable business. 
Then, in 2016, Davinia’s world took an unexpected turn and she realised 
just how valuable her Forever business is…

Sponsor // 
Heidi Baker

Manager // 
Davinia Watson 

Favourite product //
Forever Aloe Vera Gel

"I’ve learnt that 
mindset is key   
and I believe that 
it was the Forever 
training that helped 
me through." 

Forever has given me so much more 
than a full-time income, it has given 
me choices and freedom, and most 
importantly Forever got me through the 
dark days. Sadly, in January 2016, I lost 
my waters when I was just twenty-one 
weeks pregnant. My son was given a 2% 
chance of survival and I was told I would 
go into labour within twenty-four hours 
of my waters breaking. Although I didn’t 
go into labour, at every appointment 
thereafter I was told to terminate my 
pregnancy. I ignored the advice and 
made it to twenty-seven weeks and four 
days before I went into labour. 

I had my son Faris on 19th February  
2016 (he was due 16th May), and he 
had no waters around him at all. 

For forty-four days before his birth I  
was on strict bedrest and after he was 
born I was in intensive care for seventy 
days, but Forever gave me something to 
focus on. Even though I couldn't actively 
work my business, I still had a solid 
customer base so I was able to achieve 
my 4CCs minimum each month to  
generate an income. 

Faris is now one year old and he is such 
a happy little boy. He cannot attend a 
normal children's nursery since he has 
chronic lung disease and is at high risk of 
infection, but thankfully, due to working 
my Forever business, I was able to return 
to work for just three days a week after 
maternity leave. I am a Senior Purchasing 
Manager for the NHS and work in the 
hospital where I was told to terminate my 
pregnancy, so the prospect of returning 
to such a place was something I found 
incredibly difficult. I started to suffer with 
PTSD and although I know I must go 

back for a time, I’m intending to get to  
a point where I’m able to leave my day 
job altogether. 

I truly believe that the future is going  
to be amazing, and I'm working so hard 
to qualify for all the Forever incentives  
on offer. I’ve learnt that mindset is key 
and I believe that it was the Forever 
training that helped me through. I did 
have to take six months out which set  
me back slightly in terms of goal posts, 
but I’ve since drawn a line in the sand 
and now there's no stopping me!
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EMBRACE 
INFINITE BY 
FOREVER
Ageing is of course a natural process, but there 
are many factors that can also help to accelerate 
or slow the process of ageing. This may be 
related to lifestyle, nutrition, surroundings or 
skincare and the impact that they have may vary 
from person to person. 

Other influencers such as genetic make-up and skin type do 
of course play their part, but on average, 69% of damage to 
skin will be because of extrinsic factors inflicted by you and 
the environments you expose it to. Thankfully, Forever can 
help play a positive role when it comes to ageing, through 
skincare. For centuries, skincare manufacturers have primarily 
dealt with beauty from the outside, but the secret to a radiant 
complexion actually starts from within. Forever’s incredible new 
line of skincare introduces remarkable formulas and natural 
ingredients that work together to restore the skin’s moisture 
balance, stimulate healthy collagen levels and reduce the 
appearance of fine lines and wrinkles. The best thing about 
the skincare kit is that it also includes the addition of a beauty 
supplement that works as an inner conditioning complex to 
help target the appearance of premature ageing from the 
inside out. In fact, the entire Infinite by Forever line utilises 
skin-conditioning ingredients that have been innovated to 
soothe and reveal beautiful skin. 

Choosing to make just a few small tweaks to your daily 
routine could hugely benefit your skin’s health, and these 
subtle lifestyle changes will even positively impact your overall 
wellbeing. But in order to make the most out of Infinite by 
Forever’s beneficial properties, you need to make skincare a 
frequent component of your morning and evening routine so 
that eventually the process becomes a habit that’s as regular 
as brushing your teeth! 

Follow Forever’s guide to caring for skin from the inside out 
and the outside in, and you’ll soon fashion a beautiful glow  
that will follow you for years to come.

01 
Hydrating 
Cleanser 
This cleanser is full of potent, 
naturally-derived ingredients like 
apple extract, apple amino acid and 
cocoa fatty acids that increase skin 
hydration and gently wash away dirt 
and oil without drying. This mild, 
milky cleanser will leave skin feeling 
hydrated, soft and clean, to lay a 
strong foundation for the rest of your 
anti-ageing routine. With wet fingers, 
softly massage the cleanser into your 
skin using an upward and outward 
circular motion that ends at the hair 
line. Rinse your face thoroughly to 
reveal smooth, clean skin and gently 
pat dry with a towel. Use in the 
morning and evening for best results.
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04 Restoring 
Crème

With over fifteen skin-conditioning ingredients, Restoring 
Crème is absorbed fast to leave skin feeling moisturised and 
smooth. This impressive cream combines skin science and 
aloe with powerful botanicals including acai and pomegranate, 
and vitamin B3 helps even out skin tone and texture. Use daily 
to reinforce the skin’s natural barrier, replenish parched skin 
and further reduce the appearance of ageing. Pump the cream 
once on to fingertips and massage gently into the face and 
neck using circular motions. Use in the morning and evening 
for best results.

02    Firming 
Complex

Focus on nutrient skincare with Firming Complex, 
Forever’s first exclusive beauty supplement. This 
supplement is an inner conditioning complex that helps 
target the appearance of premature ageing and it’s 
been specially formulated to assist beauty from within. 
We’ve combined vitamin C to help with healthy collagen 
formation in the skin, biotin to maintain healthy hair 
and skin and we’ve even added extra marine collagen. 
Collagen is an amino acid-packed protein which occurs 
naturally in the body to give structure and tone to 
connective tissues. Take two tablets daily and for best 
results, consume in the morning.

03       Firming    
Serum 

Target the signs of ageing with this clinically-proven, 
three-amino-acid peptide that complements the natural 
process of skin to increase firmness and to reduce the 
appearance of fine lines and wrinkles. Paired with powerful 
natural ingredients and our patented aloe, Firming Serum is 
a rich moisturiser that makes skin feel smooth and firm, and 
your complexion appear visibly younger. Pump the bottle once 
to release serum onto fingers and apply in quick but gentle 
sweeping motions over the entire face. For best results, apply 
an additional pump to the neck area, sweeping upwards 
towards the chin. Use in the morning and evening after 
cleansing for best results.
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BOOST YOUR BUSINESS  
WITH BEAUTY PRODUCTS
The launch of Forever’s impressive new line of skincare opens up 
an exciting opportunity for all Forever Business Owners who are 
interested in developing their retail business in the beauty sector. 
Below are a selection of facts and figures that highlight exactly why you should, and how 
you can, boost your business by pushing Infinite by Forever over the coming months:

The UK beauty market is twice the size of  
the Spanish and Italian markets, and only 
Germany is bigger in Europe. 
Source: Cosmetic & Perfumery Retailers Association (COPRA)

Infinite by Forever is Forever’s most  
advanced anti-ageing skincare kit to date.

Infinite by Forever helps to improve the 
appearance of the skin, smooth fine lines  
and wrinkles and it allows you to push back  
on the traditional constraints of ageing.

Environmental factors and natural ageing can 
cause skin to lose moisture which causes it to 
appear dull and more prone to wrinkles and age 
lines. Thankfully, Infinite by Forever can restore 
skin’s moisture balance, stimulate healthy 
collagen levels and reduce the appearance  
of fine lines and wrinkles.

Infinite by Forever utilises powerful 
ingredients derived from nature’s best  
sources and it’s combined these with   
scientific advancements to elevate aloe.

The average woman spends £43,000 on beauty 
between the ages of fifty and seventy. 
Source: The Beauty Economy Special Report 2016

The entire Infinite by Forever skincare kit 
contains four powerful formulas that build upon 
each other to provide you with potent skincare 
that supports beauty from the inside out and 
outside in. 

62% of beauty products and toiletries are 
purchased by those who are over forty-five and 
research by IM Associates found that fewer than 
half of these women actually enjoy buying instore 
as they are alienated by young assistants.

Network marketers can provide unique 
customer care including 24/7 availability   
online, local and personalised experiences and  
hand-delivered items – this is appealing to   
the consumer.

According to dermatologist Dr. Paul Jarrod 
Frank, people should begin using anti-ageing 
skincare products in their late 20s. 

Analysts at Verdict Retail predicted an 80% 
growth in the online health and beauty 
market between 2015 and 2019. They state 
that ease of purchase and 24/7 accessibility   
is important.
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 DOUBLE 
YOUR 
SALES

Many of you may have heard about the new ‘Double Your Sales’ 
challenge that Gregg Maughan launched at the beginning of the 
year, and we’d like to encourage all Forever Business Owners who 
are interested in building their businesses to consider how they 
can increase their activity over the coming months. These next few 
pages have therefore been designed to provide you with ideas and 
tips on how you can push your business that bit further in 2017.

“We have come up with a simple goal 
that is going to stretch all of us, but, if we 
all get involved and accept the challenge, 
the effect on our businesses and our 
company will be incredible. Our goal is 
simple: it’s to double sales! If we can 
double our sales, we can help twice as 
many people all over the world to look 
better and feel better. I know what you 
might be thinking, and you’re right, it’s an 
ambitious goal, but that’s exactly what 
the best kind of goals are. They are the 
goals that keep you striving every day to 
do a little bit more. Hopefully, many of 
you have set goals like this for yourself. 
We recognise that it might take some 
time to achieve this goal, but that’s okay 
because we also recognise that anything 
worth doing is worth the wait!

“Doubling sales won’t just come from 
talking about it. It will take hard work 
and passion and maybe even a little 
blood, sweat and tears. Just imagine the 
payoff of all that hard work – twice the 
customers, twice the revenue, twice the 
people whose lives have been changed 
for the better, all because of your actions. 
That’s incredibly powerful.

“So, where do we begin? Doubling  
your sales starts at the very base of 
what you do every day. Do you normally 
speak to five people a day about the 
products and opportunity? Make it a 
goal to reach out to ten. Do you host one 
opportunity meeting online or in your 
community each week? Why not two? 
Do you normally do two in-home product 
launches a month? 

A message from Gregg:
You see where I’m going with this.   
By finding ways to double every activity 
in your business, you’ll create double the 
customers, product enthusiasts, brand 
advocates, Supervisors, Managers,  
Eagle Managers... you get the idea.

“This activity is the base of our business. 
There is no shortcut, no easy path to 
success and no quick way to double 
your sales. I know that, but by doubling 
even the most basic activities in your 
business, you will recognise the power 
and importance of each of these tasks. 
I realise this change won’t happen 
overnight. It will take you time to adjust 
to these new activities in your business, 
but I challenge you to rise to the 
occasion. You have nothing to lose but 
untapped potential and opportunity.”
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WHAT CAN YOU DO?

Rekindle your love   
of product parties
If it’s been a while since you last threw 
a Forever product party, perhaps now 
is the time to refuel your love of sharing 
the products with others. Product 
parties are a traditional but effective 
way to showcase the products to 
potential customers and it’s a simple, 
income-producing activity that will  
benefit your retail business instantly. 
There is a useful guide to Forever  
product parties in the winter edition of 
Aloe Matters magazine (issue sixteen)  
so make sure you check this out if you 
need some inspiration!

PUPP drops
The Personal Use Product Pack (PUPP) 
is an excellent product to drop round to 
potential customers as it allows them to 
try some of the core products for a period 
of time before they commit to placing the 
order. You can present the products to 
them along with key literature, encourage 
them to try each item, and inform them 
that you'll collect it after so many weeks. 
People are usually happy to give products 
a go so this is an excellent way to 
introduce your contacts to the Forever 
range from the get-go.

Do the C9 and F15
Sharing pictures and testimonials 
that illustrate to people real results 
are a sure-fire way to gain a few extra 
customers. Customers love to be 
reassured that a product is going to  
work for them before they commit 
to parting with cash, and if they can 
physically see results from your C9 or  
F15 venture they will be far more  
inclined to make a purchase.

Please ensure you first refer to  
Forever's 'How to retail our weight 
management programmes' guide on 
foreverknowledge.info (Business Tools > 
How to guides). These helpful information 
sheets will guide you on how to share 
pictures compliantly.

Embrace    
summer fairs
The summer months are the perfect 
time to book yourself table-top space at 
your local summer fete or wedding fair. 
Ensure you go equipped with all the latest 
literature, Aloe Matters and samples, 
and then simply sit back and enjoy a 
day conversing with others about your 
favourite products. Table-tops offer an 
opportunity to raise your profile locally, 
build brand awareness, answers people’s 
questions and develop your customer 
base, all in one go.

Set a gel drinking 
challenge
This is an excellent challenge to run 
across social media, especially if you 
want to encourage photo-sharing, tips 
and motivational quotes. Why don’t 
you set up a Facebook event and invite 
people who have never tried the gel to 
take part in the challenge? For at least 
one month, dare your challengers to drink 
Forever Aloe Vera Gel (or a flavoured 
gel) every day and report back on how 
they feel at the end of the challenge. We 
may know that Forever Aloe Vera Gel is 
an amazing product, but does everyone 
in your network know the benefits? The 
gel-drinking challenge is an easy way to 
gain loyal customers who will thank you 
for years to come! 

Please ensure you refer to the 
Ad Pack and Company Policy on 
foreverknowledge.info before making  
any product claims.

Plan an Argi+    
fun run
Embrace fitness and the great outdoors 
by organising an Argi+ themed fun run in 
your local area. Make sure you register 
everyone who attends and consider  
giving them a sachet of Argi+ for their 

If you’re keen to increase your sales 
month-to-month but are struggling to 
think up fresh ideas, why don’t you 
consider introducing some of these 
fun tactics when you are planning your 
activities and looking for new ways to 
retail products? 

Retailing shouldn’t be about a hard   
sale, it should be something that’s 
fun, exciting and at the centre of your 
business. The best thing is, every one of 
these ideas showcases Forever products 
whilst exposing you to new potential 
customers and prospects. 

Reach for your diary today and remember 
to inspire others using social media and 
the hashtag #2xForever.

water bottle to keep them refreshed. 
You could also hand them a goody 
bag containing a business card, Aloe 
Matters magazine, and information about 
Forever once they cross that finish line – 
everyone’s a winner! 
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Product adverts 
Have you seen all the product adverts on 
foreverknowledge.info (Retailing > Product 
Adverts) and forever.webstore.uk.com? 
You can download digital versions of 
these adverts to share on social or you 
can buy printed versions from webstore 
to give to clients or to display as posters. 
These adverts are an excellent way to 
promote Forever’s products and all the 
content is fully compliant so that you can 
confidently share them with your network.

Educational videos
Forever UK has recently created a series 
of educational product videos for you  
and your customers. These videos can  
be found on our YouTube channel 
(youtube.com/flpukltd > Playlists) and 
currently cover the C9, F15 and products 
from the Business Owner Box. Share 
these videos with people you think would 
be interested in the featured product to 
help build belief. 

Social posts
Make sure you keep an eye on Forever’s 
Facebook pages for product-related 
posts that you can share with your 
network. You can download social  
posts from foreverknowledge.info and 
FLP.Social subscribers can also access 
product-specific posts and images to 
share via their social feeds. Promote 
products like a pro with high quality 
images and compliant content that you 
can schedule at your convenience.

FOREVER TOOLS TO HELP YOU…
Aloe Matters 
Issue seventeen of Aloe Matters magazine 
is packed with interesting lifestyle features 
that integrate Forever’s products into 
the everyday. It offers fresh insight into 
products, shares ideas on how to utilise 
Forever’s various ranges, and provides 
your customers with relevant and 
relatable content that places Forever in 
the forefront of their minds.

This issue will introduce readers to the 
new UK F.I.T. Ambassador and former 
England rugby star Ben Cohen, and 
there are also recipe ideas, inspirational 
stories, lifestyle and healthy living advice, 
and so much more. You can buy a pack 
of ten Aloe Matters magazines for just 
£3.50 (code 1452) via the Order Line,  
Product Centres and the wholesale   
shop on foreverliving.com. 

Single copies are also available from the 
retail shop only and each copy will cost 
£1.50 (code 1455).

DOUBLE YOUR SALES

ARGI+ MY 
DAILY BOOST

This delicious and 
nutritious berry-flavoured 
sports drink contains five 

grams of L-Arginine per 
serving plus vitamins, 

including vitamin C  
and vitamin D.BEN COHEN.

BOOSTING 
PERFORMANCE.

#IAmForeverFIT
J001113_BCArgi_NonEditable_A4AD_AW.indd   1 18/05/2017   13:15
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WHAT COULD DOUBLING 
YOUR SALES LOOK LIKE?

DOUBLE YOUR SALES

One C9 = £30.14 profit. 
That’s a tank of fuel – imagine where you could 
go if you sell two, three or four next month!

One Infinite 
by Forever = 
£49.50 profit. 
That’s a day out with the 
kids. How many days out 
do you want this summer?

One F15 = 
£35.15 profit. 
That’s a meal out sorted. 
How many do you want 
this month? One Vital5 =   

£50.52 profit. 
That’s your gym membership 
paid for then. Imagine how many 
spa treatments you could get 
if you sold a couple more Vital5 
packs next month!

One Forever Aloe Vera Gel 
= £6.48 profit. 
That’s your lunch covered for the day.  
Wouldn’t it be nice to treat your friend too?

If you increase your 
4CC minimum to 8CCs 

and retail all the products, 
you’ll make about £568 in 
profit, and that’s before 

you’re paid any bonuses!

Please note: Profit-based on FBOs who buy at wholesale price. 
Comparisons are approximations and may vary from person-to-person.  



FOREVER 
CARRIED ME 
THROUGH
In January 1993, Val’s life changed completely. She had lost her job 
and life savings, and she was getting close to losing all hope… 

Sponsor // 
Adam May

Senior Managers // 
Val and Norman Plummer 

Favourite product //
Forever Aloe Vera Gel 
and Infinite by Forever

"It’s provided me 
with a means to 
support causes I 
passionately believe 
in, and we have been 
so fortunate to enjoy 
decades of success, 
incentives, global 
travel and bonuses. " 

Interest rates were at 15% and no one 
was hiring; if they were, they certainly 
weren’t hiring a fifty-year-old with 
‘views’, and I quickly realised that I was 
unemployable. The next few months 
involved trying fruitless and frustrating 
ventures to create an income, and it 
wasn’t until the August, and a chance 
meeting with my now sponsor that I 
managed to find an opportunity that I felt 
was worth pursuing. 

Forever Living at the time was an entirely 
different company. It was very new in 
the UK, there was no imposing Head 
Office, the literature was in Chinese, 
the Business Presentation was on a flip 
chart, the trainings did not exist, the 
packaging was terrible and few had 
heard of aloe vera! I had zero belief in 
myself, because of what had happened, 
yet I somehow felt it was what I was 
meant to do. I wanted to get my hands 
on the products and, if half of what my 
research said about aloe vera was true, I 
felt I could make a go of it.

As I worked the business I became 
passionate about showing others how 
Forever can support you when things  
go wrong. 

One day I was invited to present to a 
group of entrepreneurs and whilst I 
prepared, I realised that I needed to share 
one of the most painful events of my 
life – the sudden death of my only son. 
It was hard to imagine whether I could 
stand on stage and describe how I felt 
that summer night when the call came 
from France informing me that Mark had 
drowned. I had no idea whether I would 
be able to open up to strangers, but I 
knew that if I did, I could also tell them 
how my team had united behind me, and 
how my business continued to grow even 
during that difficult time. I could tell them 
how I was paid my bonus even though I 
was unable, for a time, to be active in the 
business, and how, when I felt ready to 
return, I was welcomed and supported by 
my team, fellow FBOs and the company.

Forever has carried me through 
challenging times and keeps me 
connected with what I need to do daily. 
It’s provided me with a means to support 
causes I passionately believe in, and we 
have been so fortunate to enjoy decades 
of success, incentives, global travel and 
bonuses. I fell in love with the business 
all those years ago, and I am proud to 
say that I’m still in love with it today.

16 RECOGNITION
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2017 EAGLE 
MANAGER 
QUALIFIERS

EMR QUALIFIERS 17
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This incredible journey to three of the world’s most beautiful and iconic cities will 
be accompanied by powerful training sessions designed to equip qualifiers as they 
continue to build strong Forever businesses.

During EMR, Forever Business Owners often adopt a new outlook. They delve deeper 
into the strategies and mindsets that set them up for a strong future of achievement 
in the Marketing Plan and we know that it will be an experience like no other. 
Congratulations to everyone who has qualified – your hard work has paid off and we 
cannot wait to see you there!
Achieving Eagle is an incredible stepping stone to Chairman’s Bonus and Global Rally, 
so it’s definitely an incentive you should aim for. If however you’re unable to make it to 
EMR this year, make sure you start building towards qualifying in 2018. To celebrate 
forty years in business, Forever is proud to welcome qualifiers to Forever’s hometown, 
Phoenix, Arizona. The retreat will take place 7th-13th October 2018 and it promises to 
be an event to remember!

SENIOR EAGLE 
MANAGERS

Lucy & Charles Rodmell

Marie Palak

Nicola & Darryl Evans

GLT MEMBERS  
INVITED TO #EMR17

Jayne Leach & John Curtis

Julianna Beavan

Emma & Shaun Cooper

Natalie Heeley

Ange Loughran 

EAGLE 
MANAGERS

Christina Warr & Sue Hickman

Chloe El Khalfi

Saranna Jordan

Danielle Hobson

Claire Hallett-Walsh

Charlene Boyle

Lisa Schoneville

Emma Lazarus-Stockdale   
& Ian Stockdale

Hannah Godfrey

Sarah Crown

Jade Berriman

Eagle Managers’ Retreat (EMR) is not far  
away and in October Forever will be flying  
many wonderful UK Forever Business Owners 
to the Mediterranean to enjoy an exclusive 
cruise that is set to stop in Barcelona,   
Monte Carlo and Rome. 

How to qualify
Qualification Period: May 1st – April 30th

Be active and leadership bonus qualified every month. 

Accumulate at least 720 total case credits, including at least 100 case credits from 
new, personally sponsored downlines.

Personally sponsor and develop at least two new Supervisor lines.

Senior Manager 1 Downline Eagle Manager

Soaring Manager 3 Downline Eagle Managers

Sapphire Manager 6 Downline Eagle Managers

Diamond Sapphire Manager 10 Downline Eagle Managers

Diamond Manager 15 Downline Eagle Managers

Double Diamond Manager 25 Downline Eagle Managers

Triple Diamond Manager 35 Downline Eagle Managers

Centurion Diamond Manager 45 Downline Eagle Managers

You can learn more about the Eagle Managers’ Retreat at foreverliving.com.



AWARDS

Recognising Forever's top performers...
AWARDS
This incentive is awarded to the FBO who sponsors the 
most new people during the month. This incentive is 
important as sponsoring and developing new FBOs is the 
cornerstone of building a thriving and successful business.

This is awarded to the FBO with the most retail sales. 
It is important as it promotes developing a regular 
customer base which is an essential part of building 
a successful business. 

1 1

2 2

3 3

Top Area is judged on sales against target, new FBOs signing 
up and moving up the Marketing Plan, building team spirit and 
creating an environment for success. 

1

2

3
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Alison and Gary Easter // Area Development Directors for Area 250

Emma Nelson

Alison Lester

Laura PercivalMichelle & James Stonhill                            

Caroline Strawson                         

Muhamed & Bintou Jawara                        

Sponsor of the Month May 2017 Retailer of the Month May 2017

Area 250 - London

Area 10 - Southern Central England

Area 100 - Southern England

Top Area May 2017

Find out more at foreverknowledge.info

Qualify for Forever’s Forever2Drive programme 
and you can receive up to £525 extra each month!

Peter Atherton

Paul Brown  

Nicola Higgins  

Kelle Gargaro Louise Hancocks 

Emma & Shaun Cooper   

LEVEL 1 LEVEL 2 LEVEL 3
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May 2017
THE TOP 20...

This incentive is based on achieving the highest 
total business, and sponsoring at least one Assistant 
Supervisor during the month. 

This incentive is based upon achieving the highest 
non-Manager business and sponsoring at least one 
Assistant Supervisor during the month.

Business-Builders Non-Manager Business-Builders

1

2

3

11

12

13

14

15

16

17

18

19

20

4

5

6

7

8

9

10

1

2

3

11

12

13

14

15

16

17

18

19

20

4

5

6

7

8

9

10

Michelle & James Stonhill

Lisa Prescott

Debbie & Martin Nwangwa                                      

Kyle Burrows

Caroline Strawson

Louise Hancocks

Emma & Shaun Cooper

Lucy Waterworth

Lauren Fenton

Tina Rigg & Deborah Daniels

Cora McKeown & Daniel Hawkins

Diana & Geoff Page

Celestina & Michael Egbor

Danielle Hollis

Kelly & Ben Colley

Zoe Stuart & Chris Thompson

Chris & Alan Goldsbrough

Irfan Ayub

Jade Berriman

Katie Gibbons

Natalie Heeley

Jayne Leach & John Curtis

Emma & Shaun Cooper  

Julianna Beaven

Angela Loughran

Lisa Prescott

Adam May

Debbie & Martin Nwangwa

Louise Perry

Diana & Geoff Page

Claire & Keith Spencer

Louise Hancocks

Lauren Fenton

Chris & Alan Goldsbrough

Michelle & James Stonhill

Philippa & Robert Symes

Rebecca & Stuart Lake

Lisa & Michael Williams

Andy Waring & Viviane Bernhard

Lynne James

Forever | June 2017
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Each month, Forever recognises those of you who have moved through 
a level of the Marketing Plan. These move-ups are for April 2017:

PROMOTIONS

Supervisors

Helen & Kenneth Cameron                                                    

Ann Brebner                                                    

Dan Marshall                                                   

Kerry Bellamy                                                    

Sara Maxwell                                                    

Dora Kacsar                                                     

Clare Griffiths                                                  

Feven Tedla                                                      

Lucy Fenwick                                                    

Sarah Evans                                                      

Jurgita Achranoviciute                                             

Elishia Meade                                                      

Suzanne Corgan                                                      

Natalie Liston Tugwell                                             

Julie Brown                                                       

Corine Wright                                                     

Peter Lacey                                                       

Annie McKie                                                      

Saphia Bartlett                                                    

Cheryl Duke                                                       

Karen Horner                                                      

Jill Weedon                                                     

Julie Hunt                                                       

Jo Hill                                                       

Claire Wheildon                                                   

Lolly Holmes                                                     

Emma Hewitt                                                     

Angharad Butler                                                     

Natalie Brannan                                                    

Ian Burkitt                                                    

Bruce Whitfield                                                  

Darren Stoppani                                                   

Ravel Conway                                                     

Anna Richards                                                    

Sabina Kelleher                                                   

Claire Borland                                                     

Laura Harper                                                     

Lesley Bryson Hanney                                                      

Craig McFarlane                                                  

Elizabeth Parry                                                       

Kayleigh Dodsworth                                                  

Emma Seager                                                      

Samantha Bolger                                                     

Hollie Sanderson                                                  

Clair Dart                                                       

Jenny McLaren                                                    

Harriet Blatchford                                                 

Wendy Gates                                                      

Pavla Dockalova                                                  

Wayne Lewin                                                      

Shareen Sinclair                                                   

Zoe Swift                                                      

Sherilyn Carter                                                     

Victoria Furnell                                                    

Sophie Walters                                                    

Jennifer Causer                                                     

Ana Carsote                                                     

Agata Wisniewska                                                 

Assistant Managers

Binish Siddiqui                                                                                                        
Ishma Moeen                                                                        

Farwah Shah                                                                                                             
Katie Gibbons                                                                                                                       

Irfan Ayub                                                                                                             
Umar Farooq                                                                                                                  

Umar Farooq                                                                                                                               
Shareef & Rahela Tafader                                            

Emma Spruell    
Kelly Zacaroli                                                                                                           

Kate Goodman                                                         
Hayley Joseph                                                                      

Ishma Moeen                                                                                                                            
Karen Budd & Karlton Campbell                                                      

Managers

PROMOTIONS



 FOREVER TRAININGS
Product and business trainings are important for your own personal 
development and the growth of your business. Invest in yourself by 
booking your place on these core trainings today.

Supplement Seminar with Louise Riley
Dates:
5th July at Longbridge Manor, Warwick, CV34 6RB
11th July at London Product Centre, SW6 3BN
25th July at The Urban Village, Leeds South, LS27 0TS
23rd September at Milton Keynes Product Centre, MK7 8LF
24th September at Padbrook Park, Cullompton, Devon, EX15 1RU*
All sessions will run 10am-5pm.

Tickets: £38 online or £42 from ticket line.    
Lunch and resources are included in the ticket price.
*Devon only: Lunch not included so please bring your own. Ticket price £30 
online or £32 from Order Line.

Sports and Weight Management 
workshop with Louise Riley
Dates:
2nd July at Padbrook Park, Cullompton, Devon, EX15 1RU* 
29th July at Milton Keynes Product Centre, MK7 8LF
3rd September at Stirling Court Hotel, Scotland, FK9 4L*
6th September at Longbridge Manor, Warwick, CV34 6RB
13th September at London Product Centre, SW6 3BN
19th September at The Urban Village, Leeds South, LS27 0TS
All sessions will run 10am-5pm.

Tickets: £38 online or £42 from ticket line.    
Lunch and resources are included in the ticket price.
*Devon and Scotland only: Lunch not included so please bring your own. Ticket 
price £30 online or £32 from Order Line.

Success Express 
16th - 17th September, Genting Arena, Birmingham 
4th November, SECC, Glasgow 
2nd - 3rd December, Genting Arena, Birmingham

Webinar – foreverknowledge.info 
This half hour webinar will help you to quickly and easily set-up your 
own unique 'My Forever Personalised Website'. You will also learn 
how to set-up and promote events, select themes to match your 
current marketing and so much more. This webinar is suitable for 
new and experienced FBOs. Please visit the What's On calendar on 
foreverknowledge.info to book your place.
Dates: 
June 27, 28, 29, July 10, 26
All sessions are free and will run from 1pm most Tuesdays,   
Wednesdays and Thursdays.

Tickets for all Head Office trainings are available 
from foreveruktickets.co.uk or the ticket line on 
01926 626 628. For more dates and information on 
Head Office events, please visit foreverknowledge.
info or get a copy of the Events and Training Guide.

Accountancy training
Dates:
4th July at Longbridge Manor (DSL Accounting)
8th August at Longbridge Manor (DSL Accounting) 
12th September at Longbridge Manor (DSL Accounting)
20th September at London Product Centre (PRB Accounting)
PRB Accounting sessions will run 11am-1.30pm (10.30am reg).    
Lunch is not provided.
DSL Accounting sessions will run 10am-1.30pm (9.30am reg).   
Lunch is not provided.
Tickets: Free

Aloe Vera and Animal Care seminar 
with Dr David Urch
Dates:
8th July at Longbridge Manor, Warwick, CV34 6RB
9th September at Milton Keynes Product Centre, MK7 8LF
26th September at London Product Centre, SW6 3BN
All sessions will run 10am-5pm.

Tickets: £38 online or £42 from ticket line.    
Lunch and resources are included in the ticket price.

FLP.Social training
Dates:
18th July at Longbridge Manor, Warwick, CV34 6RB 
19th September at Longbridge Manor, Warwick, CV34 6RB
Tickets: Free. 
All sessions will run from 10am-1pm. Free weekly webinars are also 
available via foreverknowledge.info (Events > FLP.Social).

Success Express: 16th -17th  September 
Success Express is a superb opportunity for you to celebrate and 
network with thousands of Forever Business Owners from across 
the UK, but it is also an event that allows Head Office the chance 
to formally acknowledge all your hard work. The trainings on 
offer are delivered by some of the top FBOs in the business and 
we promise that you'll leave inspired, refreshed and raring to go! 
Book your place today.

Success Express: 16th - 17th September at Genting Arena, 
Birmingham 

FOREVER SPOTLIGHT

2121HEAD OFFICE TRAININGS

Follow the Forever 
UK Events page on 
Facebook for more 
information.

Forever | June 2017
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AREA PRODUCT CENTRE: 
38-39 Sunningdale House, 
Caldecotte Lake Drive, Caldecotte Lake Business Park, 
Milton Keynes, MK7 8LF 

AREA PRODUCT CENTRE OPENING TIMES: 
Monday 9.30am – 6pm  Tuesday 9.30am – 6pm  
Wednesday 9.30am – 2pm Thursday 9.30am – 10pm 
Friday 9.30am – 2pm Saturday 9.30am – 2pm 

T:  01908 371 666 – Product Centre
T: 01908 271 871 – ADD office
M: 07773 818 652
E: maureen@mblume.co.uk
W: www.foreverknowledge.info

AREA CENTRE  
 Every Thur. Reg 7.30pm. Start 8pm. Finish 9pm

July 6, 20, 27
E: maureen@mblume.co.uk

 and Recognition evening with special guest Bob Parker
Start 7pm. Finish 10 pm
July 13
Guests welcome. This is a free event.
E: maureen@mblume.co.uk

Sports and Weight Management workshop with Louise Riley
July 29 (see page 21 for details)

CONTACT INFORMATION: 
M: 07976 733 374
E: area100add@gmail.com 
W: www.foreverknowledge.info

BASINGSTOKE 
at the Hampshire Court Hotel, RG24 8FY

 Every Wed. Reg 7.30pm. Start 8pm. Finish 9pm
July 5, 12, 19, 26 
Contact Claire Green 
M: 07827 923 572
E: clairelgreen@flp.com 

EASTLEIGH
at the Holiday Inn, SO50 9PG

 Every Thur. Reg 7.30pm. Start 8pm. Finish 9pm
July 6, 13, 20, 27
Contact Peter & Diane Moore
M: 07979 612 374 

First Steps to Manager training £20pp incl. workbook. 
This training replaces the Network Skills Training (NST).

Southern Central England

You can now find all the latest What's On dates via the What's On app.    
Access this tool by visiting backpack.foreverknowledge.info. 

Southern England

AREA 10 AREA 100

AREA DEVELOPMENT DIRECTORS // MAUREEN & ALVIN BLUME AREA DEVELOPMENT DIRECTORS // PAUL & VICTORIA BROWN

Business Presentation FREE* (Business Dress)
*unless otherwise stated
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East Anglia

AREA 140

AREA DEVELOPMENT DIRECTORS //  
BRIAN THOMPSON & STEPHANIE TAYLOR

CONTACT INFORMATION: 
M: 07738 232 896 (Brian) / 07720 583 340 (Stephanie)
E: add140@live.co.uk  
W:  www.foreverknowledge.info 

 www.facebook.com/foreverarea140

CAMBRIDGE 
at the Science Park, Cambridge Regional College, Kings Hedges Road, 
CB4 2QT (Block H)

 Alternate Wed. Reg 7.30pm. Start 8pm. Finish 9pm
July 5, 19 (£3 for FBOs, Guests free)
Contact Alan & Janet Tiplady
M: 07713 099 546

CHELMSFORD
at the Ivy Hill Hotel, Writtle Road, Margaretting, Chelmsford,   
Essex, CM4 0EH

 Alternate Tue. Reg 7.45pm. Start 8pm. Finish 9pm
July 11, 25
Contact Sally Hargraves 
M: 07940 893 045 

LINCOLN
at the Bentley Hotel, Newark Road, LN6 9NH

 Every Wed. Reg 7.30pm. Start 8pm. Finish 9pm
July 5, 12, 19, 26 
Contact Ginny Harrop
M: 07931 584 234

PETERBOROUGH
at the Orton Hall Hotel, The Village, PE2 7DN

 Alternate Tue. Reg 7.45pm. Start 8pm. Finish 9pm
July 11, 25
Contact Maxine Woodley
M: 07854 059 738

AREA PRODUCT CENTRE:  
Longbridge Manor, Warwick, CV34 6RB

See www.foreverknowledge.info for opening times.
T: 01527 854 723 – ADD office 
M: 07970 342 310 (Sue) / 07720 301 854 (Alan) 
E: midlands@flpuk.net
W: www.foreverknowledge.info

 www.facebook.com/midlands.area
 Facebook group – Midlands Distributors Voice

AREA CENTRE  
 Every Wed. Reg 7.30pm. Start 8pm. Finish 9pm

July 5, 11*, 19, 26 
*Please note BP moved from 12th to 11th due to Area Recognition 
Evening 
Area Recognition & Family Evening with Bob Parker 
July 12 
Contact Sue Matthewman 
E: midlands@flpuk.net 

 First and third Fri. Reg 1pm. Start 1.30pm. Finish 2.30pm 
July 7, 21 
Contact Sue Matthewman 
E: midlands@flpuk.net

 LIVE!       
Reg 9.45am. Start 10am. Finish 4.15pm
July 29 
Please book via www.fstm-midlands-july.eventbrite.com  
Contact Sue Matthewman
E: midlands@flpuk.net 

BIRMINGHAM 
at the Jurys Inn, 245 Broad Street, B1 2HQ  

 Every Mon (except bank hol). Reg 7.30pm. Start 8pm. Finish 9pm
July 3, 10, 17, 24, 31 
Meeting leaders Alan Matthewman & Alison Taylor
E: Sue Matthewman – midlands@flpuk.net

EAST MIDLANDS 
at the Best Western Premier Yew Lodge Hotel, Kegworth, DE74 2DF  

 Every Thur. Reg 7.30pm. Start 8pm. Finish 9pm
July 6, 13, 20, 27 
Meeting leaders Steve & Lorraine Holden
E: lorraine@nolimitsteam.co.uk or steve@nolimitsteam.co.uk

GLOUCESTERSHIRE 
at the Holiday Inn, Crest Way, Barnwood, GL4 3RX  

 Every Tues. Reg 7.30pm. Start 8pm. Finish 9pm
July 4, 11, 18, 25 
Meeting leaders Teresa Jones & Sophie Rollin
E: teresa.jones268@btinternet.com

SHROPSHIRE 
at the Ramada Telford Ironbridge, Forge Gate, Telford, TF3 4NA 

 1st and 3rd Tue. Reg 7.30pm. Start 8pm. Finish 9pm
July 4, 18
Contact Sue Matthewman 
E: midlands@flpuk.net 

Midlands

AREA 110

AREA DEVELOPMENT DIRECTORS // ALAN & SUE MATTHEWMAN
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South West England North

AREA 160 AREA 170

AREA DEVELOPMENT DIRECTORS // KEVIN & YVONNE JAMES

CONTACT INFORMATION:
W: www.foreverknowledge.info

 www.facebook.com/area160southwest

BRISTOL 
at the Holiday Inn Bristol, Filton, BS16 1QX 

 Alternate Wed. Reg 7.30pm. Start 8pm. Finish 9pm 
July 5, 19
Contact Rebecca Lightfoot
E: aloe_rebecca@yahoo.co.uk

EXETER
at Jury’s Inn, Western Way, Exeter, EX1 2DB

 + Training First Wed of every month. Training 7pm. BP 8pm
July 5 (Guests free. FBOs £3)       
Contact Cherry Hornsby or Simon Hall
E: cherryhornsby@hotmail.co.uk
E: simonhall1962@googlemail.com 

TAUNTON
at Exchange House, The Crescent, Taunton, TA1 4EB  

 Second Thurs of every month. 
Reg 7.15pm. Start 7.30pm. Finish 8.30pm
July 13 (Guests free. FBOs £3)  
Contact Janet Newis, Cherry Hornsby or Simon Hall   
E: jnewis@sky.com 
M:  07967 473292 (Janet) 
E: cherryhornsby@hotmail.co.uk
E: simonhall1962@googlemail.com 

St. AUSTELL
at Roche Cornwall Victoria Inn Roche, St. Austell, PL26 8LQ 

 + Training Third Wed of every month. Training 7pm. BP 8pm
July 19 (Guests free. FBOs £3)   
Contact Cherry Hornsby or Simon Hall
E: cherryhornsby@hotmail.co.uk
E: simonhall1962@googlemail.com 

PLYMOUTH
at Future Inn, Plymouth International Business Park, 1 William Prance 
Road, Plymouth, PL6 5ZD 

 + Training Last Wed of every month. Training 7pm. BP 8pm
July 26 (Guests free. FBOs £3)  
Contact Cherry Hornsby or Simon Hall
E: cherryhornsby@hotmail.co.uk
E: simonhall1962@googlemail.com 

CONTACT INFORMATION: 
M: 07775 866 698 (Kevin) 
 07780 677 746 (Yvonne) 
E: Bookings: area170@flpuk.net 
 Enquiries: north@flpuk.net

SOUTH LEEDS 
at the Village Urban Resort, 
Leeds South, Capitol Boulevard, Tingley, LS27 0TS

 Every Wed. Start 8pm. Finish 9pm 
July 5, 12, 19, 26
No need to book.

 Start 10am. Finish 4.30pm
July 9
Booking via link on ‘Area 170 The North’ Facebook page

Area 170s early evening training with Tom ‘Big Al’ Schreiter
Start 5pm. Finish 8pm. £13 (plus booking fee)
July 16
Booking essential via link on ‘Area 170 The North’ Facebook page

MANCHESTER 
at The Village Hotel, Pamir Drive, Ashton-under-Lyne, OL7 0PG

 Wed. Start 8pm. Finish 9pm.
July 5, 12, 19, 26
Contact Lisa Prescott
E: lisaprescott@flp.com

NEWCASTLE  
at the Marriott Hotel, Metro Centre, Gateshead, NE11 9XF 

 Every Tues. Start 8pm. Finish 9pm 
July 4, 11, 18, 25
Contact Lucy McClelland Dunn 
E: lucy@flp.com

SHEFFIELD 
at The Source Skills Academy, S9 1EA

 Alternate Tue. Start 7.30pm. Finish 8.30pm
July 4, 18
Contacts Sue Hickman & Christina Warr
M: 07712 193 397 (Sue) 
M: 07941 026 874 (Christina) 

YORK  
at the Mercure York Fairfield Manor, 
Skipton Road, Skelton, YO30 1XW

 Alternate Tue. Start 8pm. Finish 9pm
July 11, 25
Contact Rachel Parker
M: 07926 592 127
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Scotland Wales

AREA 180 AREA 190

AREA DEVELOPMENT DIRECTORS // HUW & JANETTE HARRIES

CONTACT INFORMATION:
W: www.foreverknowledge.info

 www.facebook.com/area180foreverscotland

EDINBURGH
at the Edinburgh Marriott, EH12 8NF

 Alternate Tue. Reg 7.30pm. Start 8pm. Finish 9pm
July 11, 25
Contact Ron Currie
T: 01389 761 311

GLASGOW
at Village Hotel, 7 Festival Gate, Pacific Quay, Glasgow, G51 1DB

 Reg 7.30pm. Start 8pm. Finish 9pm
July 3, 18, 31
Contact Ron Currie
T: 01389 761 311

AYRSHIRE
at the Gailes Hotel, Irvine, KA11 5AE

 First Wed of every month. Reg 7.30pm. Start 8pm. Finish 9pm
July 5
Contact Vivienne Forbes
M: 07885 978 961
E:  forever.vivs@gmail.com 

CONTACT INFORMATION: 
M: 07734 778 276
E: wales@flpuk.net
W: www.foreverknowledge.info

NEWPORT  
at Coldra Court Hotel (formerly the Hilton), Newport, NP18 2LX

 Alternate Thur. Reg 7pm. Start 7.30pm. Finish 8.30pm
July 6, 20
Contact: Janette Harries  
M: 07734 778 276

SWANSEA
at the Village Hotel, SA1 8QY

 Alternate Tues. Reg 7.00pm. Start 7.30pm. Finish 8.30pm
July 11, 25
Contact Alison Jones 
M: 07734 168 193

WREXHAM
at the Ramada Plaza Hotel, LL13 7YH

 Alternate Mon (except bank holiday). 
Reg 7pm. Start 7.30pm. Finish 8.30pm
July 10, 24
Contact Ian Stockdale 
M: 07725 555 715

If you have a guest attending any of the Welsh Business  
Presentations and you cannot be there in person, please text  
or call our meeting leaders to arrange to welcome them for you.

For more information, please visit either the Area 190 page 
on the foreverknowledge.info website, or join the Area 190 Wales 
group on Facebook.
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South East London

AREA 210 AREA 250

AREA DEVELOPMENT DIRECTORS //  
ALISON & GARY EASTER

CONTACT INFORMATION:
W: www.foreverknowledge.info

BRIGHTON
at Singing Hills Golf Club, Muddleswood Road,  
Albourne, West Sussex, BN6 9EB 

 Every Thur. Reg 7.30pm. Start 8pm. Finish 9pm
July 6, 13, 20, 27
Contact Alison Blake
M: 07791 184 451 
E: alison@synergyglobal.org.uk 

ASHFORD
at Garden/Courtyard Suite, Ashford international Hotel,  
Simone Weil Ave, TN24 8UX
FBO Training. Every Wed. Start 7pm. Finish 7.45pm

 Every Wed. Reg 7.45pm. Start 8pm. Finish 9pm
July 5, 12, 19, 26 
Contact Rachel Leigh
M: 07739 734 566
E: rachel-foreverleigh@outlook.com

AREA PRODUCT CENTRE:  
Alexander House, 14-16 Peterborough Road, Fulham, SW6 3BN

AREA PRODUCT CENTRE OPENING TIMES:  
Opening times: 
Monday to Thursday 11am – 4pm & 6pm – 10pm 
Friday 11am – 2pm, Saturday & Sunday 12 noon – 5pm 
M: 07711 421 038   

 www.facebook.com/foreverlondon

AREA CENTRE 
 Every Tues. Reg 11.30am. Start 12pm. Finish 1pm (Child-friendly)

July 4, 11, 18, 25
No need to book. 

 Every Wed. Reg 7pm. Start 7.30pm. Finish 8.30pm  
July 5, 12, 19, 26 
No need to book.

 led by Alison and Gary Easter
Reg 10.00am. Prompt start 10.30am. Finish 4.30pm
July 23
Please book via https://fstm23july.eventbrite.co.uk
Supplement Seminar with Louise Riley
July 11 (see page 21 for details)

COBHAM 
at the Hilton, 7 Seven Hills Road South, KT11 1EW

 Every Tues. Reg 7pm. Start 7.30pm. Finish 8.30pm
July 4, 11, 18, 25
Contact Mick and Marise Webb 
M:  07931 760 884 (No need to book)

MARBLE ARCH 
at The Cumberland Hotel, Great Cumberland Place, W1H 7DL 

 Every Mon (including bank hol).  
Reg 7.30pm. Start 8pm. Finish 9pm 
July 3, 10, 17, 24, 31
Contact Patience Ohikhena
M: 07951 455 075 (No need to book)

STRATFORD 
at Boardman House, 64 Broadway, E15 1NT

 Every Tues. Reg 6.30pm. Start 7pm. Finish 8pm 
July 4, 11, 18, 25

 Every Thur. Reg 11.30am. Start 12pm. Finish 1pm (Child-friendly)  
July 6, 13, 20, 27
Contact Philomena Guandai  
M: 07852 591 074 (No need to book)
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FOREVER MOVE    
– IN STOCK TODAY 
We revealed Forever Move to the world at Global Rally in Dubai and 
we are pleased to inform UK FBOs that the wait is over – Forever 
Move is now in stock via the Order Line, Product Centres and 
foreverliving.com. Promotional tools featuring Forever Move  
are also available from foreverknowledge.info, FLP.Social and  
forever.webstore.uk.com so make sure you check out what’s on 
offer. You’ll find product adverts, social posts, banners and more 
for Forever Move as well as Infinite by Forever, Aloe Hand Soap, 
Aloe-Jojoba Shampoo and Aloe-Jojoba Conditioning Rinse. 

Product code: 551 | Customer price: £58.93 | Novus Customer 
price: £50.10 | Wholesale price: £41.26 | Case credits: 0.250

ALOE HEAT 
LOTION – IN 
STOCK TODAY  
Forever is pleased to announce that Aloe 
Heat Lotion is back in stock with a new 
look and improved formula! Aloe Heat 
Lotion harnesses the power of heat and 
cooling effects using pure 100% stabilised 
aloe vera gel, wintergreen, menthol and 
eucalyptus combined with emollient oils 
to soothe and relax. The new Aloe Heat 
Lotion formula has removed MIT and PEG 
and added a more natural preservative 
system. The active ingredients in Aloe 
Heat Lotion have been kept at the same 
percentage so you shouldn’t experience 
any changes to the heating and 
cooling effect, but you will notice easier 
application, softer skin and brilliant results!

Promotional material such as product 
adverts and social media adverts for Aloe 
Heat Lotion will be made available to 
download on foreverknowledge.info under the sections Retailing > 
Product Adverts. The adverts are also available on FLP.Social and 
from forever.webstore.uk.com. Affected marketing literature such as 
the Product Brochure and Order Forms have been updated to reflect 
the new packaging. 

Product code: 64 | Customer price: £12.73 | Novus Customer 
price: £10.82 | Wholesale price: £8.92 | Case credits: 0.054

JULY’S ARGI+ OFFER  
Forever is pleased to announce that from Tuesday, 4th July until 
Monday, 31st July 2017, the UK Head Office will be running an offer 
on Argi+. The offer is open to Forever Business Owners who use the 
product code listed below. This code will give FBOs two sachets of 
Argi+ and a free Argi+ branded drinking bottle. This attractive sports 
bottle has a sleek cup-holder-friendly shape and a fast-flowing cup 
valve so that you can easily drink Argi+ on the go. Forever Business 
Owners will only qualify for this offer when placing orders via the 
Order Line, Product Centres and foreverliving.com. This promotion 
will not be available via the retail store but FBOs can promote 
the offer to customers if desired. You can read the full terms and 
conditions on foreverknowledge.info. 

Product code: 10088

FOREVER NEWS
Your monthly update June 2017

FOREVER NEWS

INTRODUCING 
HEAD OFFICE…

CLAUDINE 
OLNEY

Time at Forever: Eleven and a half years
Job role and brief explanation of what you do: 
Head of Finance & Distribution – I manage the teams for Finance, 
Distribution and Product Centres.

What did you do before Forever? 
I was the Financial Controller for a group of retail pharmacies.

What’s your favourite Forever product and why? 
The Aloe Nourishing Serum because the texture is silky smooth   
and it smells divine!

What three things would you take with you on a    
desert island and why? 
My Kindle as I cannot survive without having a book to read, my iPod 
as music is in my soul, and my gym kit as exercising is key to health.

What actress would play you in the film about your life and why?
A younger Judi Dench as she would capture my humorous and 
serious sides perfectly.

What would you cook if you were to throw a dinner party?
Starter – Tomato and basil soup
Main – Chicken fillet cooked in mushroom sauce with new potatoes, 
green beans and carrots
Dessert – Coconut ice cream with fresh raspberries
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Introducing
Ben Cohen

Copies are available from the Order Line, Product Centres or via foreverliving.com. 
£3.50 (pack of 10) | code: 1452

Share and discuss content online using the hashtag #AloeMatters 

Challenge 
accepted Summer sorbets

Overheard: your 
Forever product 

tips
Holiday with your 

hound

Issue Seventeen – Out now!

#ForeverProud Beautiful skin 
starts from within

And so much 
more...


